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GQ customers 


coming back! 


Now you can attract “new” customers—turn them 
into “steady” customers! Because now for the first 
time you can offer them more efficient, more de- 


pendable wheel balancing service! Yes, with the 
new Alemite Electronic Wheel Balancer you bal- 
ance wheels the quick, modern, electronic way — 
in true running position—right on the car! 
Keeps your customers satisfied . . . because you're 
protecting their investment! The tires you sell 
them will wear up to 30% longer when wheels 
are balanced. 


al Helps you sell more new tires, too! Balancing 
wheels gives you a perfect opportunity to inspect 
and check your customer’s tires. To point out dan- 
ger signs of wear and tear. To recommend and sell 


more new tires than you ever thought possible. 
Don‘t miss another day’s extra business! Find out 


Dept. K-83, 1826 Diversey Parkway, Chicago 14, Ill. 


j —today—what an Alemite Electronic Wheel Bal- 
ancer can do for your profits! Write to Alemite, 
& 


Only ALEMITE Balances Wheels Completely! 


The new Alemite Electronic Wheel Bal- 
ancer does what no other wheel balancer 
can do... Corrects both up and down and 
side to side unbalance—right on the car— 
at operating speeds up to 100 miles an hour! 
Registers vibrations as small as 2/1000 of 
an inch at all speeds! 





NEW! “Dual sensitivity” Meter insures 
greater accuracy for passenger cars, 
trucks and buses. Big swivel-mounted 
dial tells degree of unbalance. Strobo- 
scopic lamp, also swiveled, shows points 
of unbalance. Improved, easier-to-use vi- 
bration pickup. 

The new Alemite Wheel Balancer is compact, streamlined, 
rugged and fully portable . . . can be used indoors or outdoors! 


Nl ALEMITE 
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Workhorse of the Oil Industry 
CRANE 150-POUND STEEL GATE VALVES 


In every industry there’s one outstanding valve 
that bears the brunt of service. In petroleum, it’s 
the 150-pound cast steel wedge gate. As a pioneer 
in its development, Crane is proud to have helped 
set the high quality standards of modern steel 
valve design. 

Take Crane Exelloy—“X” trim—for example. 
In the early days of oil refining, many metals and 
metal combinations were tried for seating surfaces 
and found wanting. Crane Exelloy, adopted more 
than 25 years ago, set a new record of usefulness 
and satisfaction. So remarkable was its perform- 
ance that this class of material (roughly designated 
as 11% to 13 per cent chrome) became the recog- 
nized staple valve trim in the petroleum industry. 

And yet, Crane still manages to come up with 
“X” trim of superior quality. It’s done with bars 
and billets that meet the most rigid specifications, 
and with manufacturing techniques that develop 
the best characteristics of material for each com- 
ponent part. 

It’s you, the Thrifty Valve Buyer, who benefits 
from Crane Co.’s steady pioneering in better valve 
design. You get bigger value through longer-last- 
ing service and lower maintenance cost. And you 
get it in every Crane valve. 


Crane 150-Pound Cast Steel Gate Valves 
are available in a complete range of sizes 
with screwed, flanged, or welding ends. 
Check your Crane Catalog—or ask your 
Crane Representative for full information. 


CRANE VALVES 


CRANE CO., General Offices: 836 S. Michigan Ave., Chicago 5, Illinois 
Branches and Wholesalers Serving All Industrial Areas 


VALVES + FITTINGS © PIPE = PLUMBING + HEATING 
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REDUCE YOUR “DOWN-TIME” 


E valves 


“Down-time” frequency for valve repair is appreciably lessened 
with OPW Valves specifically engineered for hazardous liquid ser- 
ice. They are ground tighter, engineered with larger stuffing boxes, 
bined to closer tolerances, and produced of the finest grades of 
and aluminum. Highest possible quality is reflected in the 

bility, ruggedness and precise flow control of all OPW 


need and answering the demand for a valve which 
he tare weight of truck tanks without sacrificing peak 
has developed the lightweight 676. After exhaus- 

n added to the complete family of OPW Valves. 


THE 676 VALVE 


ly and bolted bonnet of OPALUMIN, as stron 

weight. Interior parts of precision achhede 
double discs, self aligning, tapered design 
pped renewable bronze seat rings for a sure, 
psure. Renewable seat rings are threaded and 
» $0 despite contraction and expansion of the 
hg remains seated. Compound double acting 
learance when valve is opened, require fewer 

. Strong, large diameter stems do not bend. 





We'll see you at our booth. . . at the NAOE] 
meeting in Columbus, O. in September 


opw 


GATE VALVES © EMERGENCY VALVES © CROSS CHECK VALVES © CORPORATION 
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Behind Our Headlines 


Glenn M. Green, Jr., of NPN’s Washington Bureau, was on 
haud recently to record an incident that makes us feel pretty 
good. Here’s the way Glenn tells it: 

“I had a rare and welcome experience the other day of 
witnessing the fact that NPN not only is read but is a neces- 
sity in some government quarters. 

“It started like this: President Eisenhower, in case you 
haven’t heard, told all his department heads to cut out all non- 
essentials, trim their sails for a less hefty breeze of federal 
dough, and generally see what they could do about saving the 
taxpayer some of his long green. 

“Well, we were trading small talk across the desk with a 
certain government official when in walked one of his girl em- 
ployes with a stack of issues of a competing publication. 

“ ‘Say,’ she said to him, ‘you didn’t really mean it, did 
you, about cutting our subscription to thir outfit?’ 

“ ‘Yep,’ he said, ‘The man down on Pennsylvania Avenue 
says he wants us to save some dough. That’s one way. You 
get oodles of issues of that publication in a year and only a 
couple of them are of any use. We use every issue of NATIONAL 
PETROLEUM NEWS and we can’t do without it.’ 

“The girl, obviousiy disturbed by the heresy of dropping 
a subscription to anything, said, ‘oh’ in a faint voice and beat it. 

“We gave the man a cigar and did the same.” 

* * * 

As any good lawyer can tell you, there’s a time to talk 
your head off and a time to keep it short. Oil men used brevity 
the other day to put across their point in strong fashion. 

It was when the House Ways and Means Committee was 
studying the oil depletion allowance question. You might think 
oil producers would use up hours of testimony at the hearing 
testifying on a topic so vital to them. 

But they confined their presentation to one witness and 
the whole thing, including an opponent’s testimony, was over 
in about an hour. That was good strategy, because the com- 
mittee had ringing ears from listening to some 600 witnesses 
on 40 tax matters in hearings that ran day and night. 

The windup was, the oil men put their arguments across 
but made no enemies by flooding them with words. 
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Today’s oil marketer is a th re at 


In the petroleum industry, it’s the oil mM @ | n | 


marketers who are triple-threat men, directing 
the storage, transportation and merchandising of 
petroleum and related products. 


Oil marketers buy the tanks and equipment to store petroleum 

in 29,000 bulk plants. They purchase the trucks, trailers 

and tankers to move oil from refineries to terminals, bulk plants, 
service stations and homes. They order the pumps, meters, 

hose for 200,000 service stations . . . plus the purchase, distribution and 
resale of Tires, Batteries and Accessories. 


To reach these triple threat men who decide whose product 

or service shall be used, tell your story in National Petroleum News. 
Oil marketers in major oil companies and independent 

jobber organizations have this in common: they buy and read 
National Petroleum News every week to help do their jobs. 


NPN COVERS ALL THREE... 


NATIONAL PETROLEUM NEWS 


1213 WEST THIRD ST. @ 
CLEVELAND 13, OMNIO . 
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“Thiee grateful people gay : 


" We're HERE ioe 
because you were THERE I” 


Each one of these people is alive today because some- 
one gave blood. 


If you've given blood before, you know how easy it is 

= Raper taal tgp —how quick and painless. And you know what a 

pengecolr a some, “ waht tans ad wonderful feeling it is when you realize that what you've 
his life, done may give another person his life. 


Communist machine-gun fire dropped him in 


Now you are asked to give blood . . . again and again. 
And you can do it safely every 3 months. 


Because America’s need for blood has increased 
enormously—for our armed forces, for accident and 
disaster victims at home, for new disease-fighting serums. 


Many a life hangs in the balance! Will you help? 
Call your Red Cross, Armed Forces or Community 
Blood Donor Center today! 


BUSINESS EXECUTIVES 
CHECK THESE QUESTIONS 





If you can answer “yes” to most of them, you—and your company— 
are doing a needed job for the National Blood Program. 


She'd been exposed to polio. A new serum, 
Gamma Globulin, made from blood, helped 
ward off the dread disease. She thanks you 
for her life. 


HAVE YOU GIVEN YOUR EM- 
PLOYEES TIME OFF TO MAKE 
BLOOD DONATIONS? 

HAS YOUR COMPANY GIVEN 
ANY RECOGNITION TO 
DONORS? 


HAS YOUR MANAGEMENT EN- 
DORSED THE LOCAL BLOOD 
DONOR PROGRAM? 


HAVE YOU INFORMED EM- 
PLOYEES OF YOURCOMPANY’S 
PLAN OF CO-OPERATION? 


DO YOU HAVE A BLOOD WAS THIS INFORMATION 
DONOR HONOR ROLLIN YOUR GIVEN THROUGH PLANT BUL- 
COMPANY? LETIN OR HOUSE MAGAZINE? 
HAVE YOU ARRANGED TO HAVE HAVE YOU CONDUCTED A 
A BLOODMOBILE MAKE REGU- DONOR PLEDGE CAMPAIGN IN 
LAR VISITS? YOUR COMPANY? 


HAVE YOU SET UP A LIST OF 
ph ap ire dl 4 MY Ran 
CIENT PLANS BE MADE 
FOR SCHEDULING ‘DONORS? 


Remember, as long as a single pint of blood may mean the difference 
between life and death for any American . . the need for blood is urgent! 


NATIONAL BLOOD PROGRAM 


A tornado whipped suddenly across her home 
town. She was badly injured by falling debris. 
But a quick operetion, several transfusions 
pulled her through. She thanks you for her life, 


and again 
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WHO NEEDS A TANKER 45 MILES LONG? 


In 1952, the Cities Service tanker fleet transported 
52,540,000 barrels of crude oil and product.To handle 
that cargo, in one load, would have required a tanker 
at least 45 miles long. 

A ridiculous idea? Of course ... but it provides a 


graphic illustration of the amount of 


one oil company, Cities Service, is performing in its 
endeavor to produce, refine and market the world’s 
finest petroleum products for the American con- 
sumer, in quantities that permit them to be prie=d 
within his easy reach. 


Cities Service is proud to be a top 


petroleum products moved on water ts | T | é gS member on the team of the American 


alone, by a single company alone, in a 
single year. It paints for the eye a 


picture of part of the tremendous job 


petroleum industry ...today doing 
the greatest job in its history under 


handicaps greater than ever before. 


SERVICE 


An important part of the American Oil Scene 
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OIL INDUSTRY EVERYWHERE SAYS: 


RUGGED, ready and reliable, White Trucks mean 
more work done ...in less time... at lower 
cost wherever they are. And you see them every- 
where in the world’s huge oil industry. 

First truck on the job in the oil fields is a 
White. And from then on, a steady stream of 
dependable Whites are on the go, boosting pro- 
duction, saving time, wherever they serve. 

How do they do it? 

Your White Representative has been trained to 


THE 


WHITE MOTOR COMPANY ° 
FOR MORE THAN 50 YEARS THE GREATEST NAME 


é 


provide you with all the engineering facts of 
correct truck application for your business... . 
to help you get maximum performance... 
lowest operating cost. . . finest kind of depend- 
ability you can buy anywhere. 

And he has the greatest, best-engineered all- 
round line of White Trucks in history to back up 
his analysis of your truck requirements. 

It’s a perfect combination—the right truck, 
tailored to your exact work. See him today. 


TOUGH enough for the biggest jobs. Power- 
ful and sturdy for the rough going. Whites 
are built for the oil fields—and every other 
phase of the oil industry, 

Tailored to specific petroleum hauling 
assignments, Whites boost payloads...cut 
schedule time . . . do more work wherever 
they serve the oil industry. 





Cleveland 1, 





Ohio 


IN TRUCKS 
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AHEAD OF THE NEWS 





FADING OUT—Farm discounts on gasoline have 
virtually disappeared in Indiana and Wisconsin and 
are being erased in Michigan. Discounting is also said 
to be fairly well cleared up in South Dakota. In 
North Dakota, Minnesota and Nebraska, reliable 
sources say there is a noticeable trend to re-establish 
the 1.5c “normal” differential between consumer and 
dealer tank wagon prices. This move appears to have 
begun on July 15, when one Midwest refiner started 
revising his price schedules in Nebraska as part of 
a campaign to relieve 100 “trouble spots.” 


FROWNS ON MOTELS—Ohio Turnpike Commission 
reportedly opposes including motor courts at service 
areas on the new Ohio Turnpike, now under construc- 
tion. Although the commission has not decided on 
the exact nature of facilities for motorists, it believes 
motor courts would present dangerous traffic con- 
ditions and create the hazard of children playing near 
high-speed turnpike traffic. 


OIL SALES GAIN—Reports of substantial increases 
in motor oil sales this summer continue to come in. 
Latest report is that one major marketer in one area 
sold about 35% more motor oil in July than in July 
a year ago—and the increase came at a time when 
gasoline volume was going up at a healthy clip too. 


INSURANCE MADE EASY ?—An East Coast agency 
that speecializes in selling air travel accident policies 
through vending machines is reported to be looking 
over the service station field. Idea would be to in- 
stall similar vending machines at stations so that 
motorists could purchase automobile accident insurance 
covering a short period of time or a particular trip. 


TRADE DILEMMA—The State Department is faced 
with a rash of instances where friendly Western 
nations are straining at the leash to barter their 
products for Russian oil. Red petroleum is not 
really desired by these countries. But they have to 
get rid of their commodities and the U. S. is not a 
good market for many of these items. The USSR 
stands ready to take them in exchange for Russian 
goods, including oil. Therein lies the State Depart- 
ment’s problem: How do you prevent such deals 
and, at the same time, achieve the objective of sus- 
taining the economies of these friendly nations? No 
solution is in sight, as of now. 
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ROUGH TIME AHEAD—One of the very toughest 
problems facing the Republican Administration is the 
question of how to maintain reserve capacities in the 
oil and other essential industries without serious in- 
jury.to normal peacetime operations. The purpose 
of the reserve, of course, is to prepare the nation for 
war or other emergency demands. But who sup- 
ports this reserve capacity when it is not needed? 
Is it to be allowed to flood normal markets and thus 
disrupt the economy? Should the government try 
to regulate the output of refined petroleum products, 
for example? Or should the government pay for 
maintenance of idle capacity? Government officials 
wish they knew the answers. You’ can expect to 
see the pressure mounting in coming months, forc- 
ing some sort of action. 


FOUR YEAR BATTERY—Although every petroleum 
marketing concern handling TBA products is now able 
to sell batteries in which many recent improvements 
have been incorporated, there have been no indications 
of extended guarantee periods. Maximum guarantees 
have been 36 months on some premium-class batteries, 
with 30 months more common. Recently, a chain auto 
accessory house has come out with newspaper ads of- 
fering a 120-ampere hour battery at $20.95, plus ex- 
change, featuring a guarantee for four years. 


NO READY SOLUTION—Don'’t look for U. S. to jump 
right into scene with tailored solution to Iranian- 
British oil dispute. Actually, U. 8. is strictly keep- 
ing hands off right now to avoid any appearance of 
having aided or abetted political upheaval. Later, 
after things stabilize, U. S. might gently prod British 
into seeking new negotiations. Even then, we probably 
won't take leading role, leaving it to British and 
Iranians to settle dispute if they can. Only in case 
talks broke down would we probably come forward. 
Nevertheless, we undoubtedly will take backstage 
part through our diplomatic representatives. 


DEALER AID POSSIBILITY—The API accounting 
manual for jobbers has stimulated so much interest 
among Independent marketers that API’s Service 
Station Advisory Committee is going to be asked if 
it thinks a gasoline dealer accounting manual would 
be welcomed by retailers. The thought is that the 
API Marketing Division’s Financial and Accounting 
Committee, which produced the jobber booklet, might 
be willing to turn out something similar for service 
station operators. 





PLU 


Making motoring news—and sales 
news—from Maine through the 
Carolinas is a great new Richfield 
Ethyl gasoline — 101 PLUS. This 
new premium offers over 101 dif- 
ferent hydrocarbons specially selec- 
ted for top mileage PLUS selective 
blending of anti-knock components 
for high road octane performance. 


New Richfield Ethyl, backed by ag: 
gressive newspaper and point-of-sale 
advertising, is just one of the 
“pluses” Richfield offers the Inde- 
pendent Petroleum Distributor. Get 
all the facts on the famous Richfield 
franchise. Phone, wite or write us 
today... 


Midiiaia a) 


Olt CORPORATION 
OF NEW YORK 


SERVING THE EASTERN SEABOARD 
FROM MAINE THROUGH THE CAROLINAS 
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& New Formula for Marketing Petroleum 
Seen Only Defense Against Probers 


At least one 

major oil com- 

pany is known to be considering 

going back to company-owned Serv- 

ice stations in the desperate hope of 

getting away from everlasting investi- 

gations of the Justice Department, 

the Federal Trade Commission and 
congressional committees. 

Anyhow, this is the word from here, 
where gasoline pricing again has be- 
come a hot topic. 

The company apparently feels that 
by owning and operating its own serv- 
ice stations it could avoid any charges 
of price discrimination or exclusive 
dealing. 

Another company is said to be 
approaching the same problem from 
another angle: It is toying with the 
idea of disposing of stations it owns 
and leases out. It would then deal 
only through jobbers or with inde- 
pendent service station owners. ‘The 
thinking behind this possible move is 
that as long as the company owns the 
stations, it could be charged with 
putting pressure on the operator who 
leases them. Therefore, if the com- 
pany dealt only with operators who 
own their own stations, it would be 
less likely to be charged with “forc- 
ing’”’ the operator into exclusive deal- 
ing contracts. 

Either or neither of the above plans 
may ever be adopted, but there’s no 
denying the fact that many oil com- 
panies are taking a long look at their 
marketing operations in the hopes 
of evolving some formula which 
would be less inviting to investigators. 


> * * 


One long-time Washington observer 
speculates that this flurry of investi- 
gations and the possibility of suits by 
the Justice Department, the Federal 
Trade Commission or both may even- 
tually bring the day when a single 
station will handle two or more 
brands of gasoline, despite the un- 
economical factor. 

He envisions huge service stations 
which could fill a man’s car with 
about any brand of gasoline he de- 
mands, grease it with any brand of 
grease and equip it with the motorist’s 
choice of a variety of tires, batteries 
and other accessories. 


He figures that such a move would 
mean fewer service stations, but each 


By Clyde La Motte 


station would be much larger and 
cost more than the present staticn. 
Thus it would take more moncy to 
own and operate such a station for 
it would require more pumps, more 
driveways, more storage and display 
space, etc. 

Of course this idea of multi-brand 
stations would be a return to the 
marketing practices of the 1930's 
when the majority of service stations 
handled many brands of gasoline. In 
fact, in those days most suppliers 
had a “dealer tank wagon” price, and 
gave a discount off the dealers tank 
wagon to “undivided” dealers—those 
handling only one supplier’s brand. 


* * * 


Don’t be surprised if the Senate 
Small Business Committee doesn’t 
get even more active in “probing” 
the petroleum industry. For example, 
there is more than a good chance that 
the West Coast “squeeze out” com- 
plaints may get an airing, despite 
earlier indications that the committee 
might drop the subject. 

It seems that the committee is a 
little concerned that complaints made 
to it about the petroleum industry 
have fallen off in the past year or 
so. 

A congressional committee can 
stand abuse, criticism or even scorn. 
But it can’t stand to be ignored. So, 
it is rumored here, some members 
of the Senate panel are beginning to 
wonder if they shouldn’t take a look. 

+ * > 


If the Justice Department goes 
much further with its “market lead- 
er” probe, it isn’t unlikely that Fed- 
eral Trade Commissioner Lowell B. 
Mason will speak up strongly. The 
“market leader” theory, is based on 
the proposition that if one company 
sets a price on a product and other 
companies do likewise, they are fol- 
lowing the leader and they are al! 
guilty of price fixing. 

Mr. Mason screamed against a 
similar theory in the past which was 
called “conscious price parallelism.” 
Under this practice, if you met an- 
other man’s price you were guilty of 
collusion the same as if you had 
sat down with the man and agreed on 
the price. Mr. Mason figured he had 
that theory squelched at FTC, but 
now it seems to be cropping up at the 
Department of Justice. 
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Sales of Distillate Fuel Oils Rise 
In 1952 but at a Much Slower Pace 


Sales of distillate fuel oils in- 
creased 7% in 1952 compared with 
1951. This is just half the gain in 
1951 against 1950. 

As the reason for this smaller in- 
crease in sales, the Bureau of Mines 
cited the stiff competition from nat- 
ural gas. 

Drop in purchasing by railroads 
also caused a decline of 1% in re- 
sidual fuel oil sales in 1952, the 
bureau said, as compared with a 2% 
rise in 1951 over 1950. 

Kerosine sales were off slightly 
and distillate fuels exports were 50% 
above 1951 overseas demand. Re- 
sidual exports dropped 4% in 1952 
and kerosine exports reflected a 16% 
increase over 1951. 

Here is a summary of the report: 

Distillate Fuel Oils—aAll princ'pal 
users showed gains in 1952 over 
1951, except gas and electric power 
utilities and No. 1 grade sold for 
range burner fuel. Deliveries to rail- 
roads increased by 13% and use by 
vessels, mostly of Diesel grades, ex- 
panded by 20%. Foreign trade ves- 
sels purchased 36% more in 1952 
than in 1951. 

“High prices for fuel oils have 
caused a shift to competitive fuels, 
such as coal and natural gas, the 
consumption of which by the electric 
power utilities has increased sharp- 
ly in recent years,” the bureau said 
in noting a 13% decline in light 
fuels purchases in this field during 
1952. 

Residual Fuel Oils—or 1.4% from 


1951 in domestic sales and 3.7% in 


‘exports for net drop of 1.5%. Chief 


cause was decline in railroad pur- 
chases of 27%, compared with 1951. 
Practically no change recorded for 
gas and electric power utilities. 

Milder 1952 weather was a factor 
in only a 4% gain in demand for 
heavy grades of heating oils. 

Jet Fuel — Gasoline amounts to 
about 6% of total blended into jet 
fuel, distillates, 13%, and kerosine, 
19%. Distillates and kerosine blend- 
ed into jet fuel are not reflected in 
report’s tabulation for year. 


Kerosine—Although sales remained 
at almost same level in 1952 as in 
1951, range oil used as tractor fuel 
was 11% below 1951. 

The bureau issued the following 
tabulation on 1952 fuel oil and kero- 
sine sales in thousands of bbls.: 

Distillate Fuel Ol 
% 
1952 Change 
59,962 68,002 +13.4 


Uses 1951 
Railroads . . 
Vessels (including 
tankers) noe ; 
Gas and electric power 
plants ... 9,612 8,350 —13.1 
Smelters, mines, ‘and. 
manufacturing in- 
dustries since 42,567 42,760 
Heating oils . . 249,758 263,379 
No. 1 fuel oil sold. as 
range oll .... oe 
Military uses ww. s. 
Army, Navy, Air 
Force and Coast 
Gaeasd) csc ccrece 8,430 9,644 
Oil company fuel ... 7,811 7,976 
Miscellaneous uses 40,151 45,939 


14,393 17,213 +19.6 


16,224 15,947 


Total U. 8. --. 448, 908 479,210 
Exports and ship- 

ments ‘oe 
Grand total 


--. 22,555 33,916 
. 471,463 513,126 


Summary of API Report on Refining Operations 
(U. 8. Totals—B. of M. Basis) 


Week 
Ended 
Aug. 15 


Production 


Crude runs—daily avg. 

Foreign crude included 

Per cent operated 

Gasoline 

Kerosine 

Distillate fuel oil 

Residual fuel oil . 
Stocks 

Finished & unfinished snnees ‘ 

Keresine 

Distillate fuel oil 

Residual fuel oil 


Week 

Ended 

Aug. 8 
(figures in barrels) 


7,092,000 7,063,000 
665,000 
92.0 91.6 
25,561,000 
2,157,000 
10,281,000 
8,635,000 


143,577,000 
35,000 31 
110,727,000 

50,233,000 


652,000 


24,477,000 
2,196,000 
9,744,000 
8,576,000 


143,319,000 
681,000 
106,710,000 

49,488,000 


Summary of B. of M. Report on Crude Oil Stocks 


Week Ended 


Total crude oil stocks in U. 8S. 
Total located in PAW District 1 
Total located in PAW District 2 
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280,145,000 
19,365,000 
91,645,000 


Change from Change f 
15 Aug. 8 a 


+534,000 
+ 105,000 
+ 919,000 


Residual Fuel Ol 
a 
Uses 1951 1952 Change 


Railroads ... 84,998 39,989 27.3 
Vessels (including 
tankers) ... . 107,007 110,412 + 3.2 
Gas and electric power 
plants ... se 
Smeiters, mines ‘and 
manufacturing in- 
dustries 
Heating oils 7 
Military uses (U. 8. 
Army, Navy, Air 


70,550 70,497 6.1 


157,279 158,373 
76,164 79,151 


Force and Coast 

Guard) --+. 38,064 37,185 
Oil company fuel +. 84,066 54,421 
Miscellaneous uses... 5.280 5,745 

Total U. 8. . 563,388 555,773 
Exports and ship- 

ments .... 28,999 27,921 


Grand total ......... 592, 387 583 694 
Kerosine and Range (ii 
Kerosine sold as range 
on . ° st 86 86,623 86,866 
Tractor fuel ahead 4,025 3,569 
All other uses ...... 32,580 32,194 


Total J. 8. 
Exports and ship- 
ments : 4 6,843 7,963 


123,228 122,629 


Grand total kerosine. 130,071 130,592 
Kerosine sold as range 

oil . 86,623 86,866 
No. 1 fuel oil sold ‘as 


range oil .... 16,224 15,947 


Total range oil 102,84 847 102, 813 


Gasoline Output Record—The pro- 
duction of gasoline reached a new 
high in the week ended Aug. 15, ac- 
cording to the American Petroleum 
Institute. Output was 25,561,000 
bbl., an increase of 559,000 bbl. over 
the previous peak of 25,002,000 bbl. 
attained in the week ended July 11. 

Crude oil and condensate produc- 
tion averaged 6,594,750 b/d, up 56,- 
500 b/d from the previous week, and 
within 73,800 b/d of record 6,668,- 
550 b/d reached in the week ended 
Nov. 29, 1952. 

Daily average refinery runs were 
up 29,000 b/d. Distillate and resid- 
ual fuel oil production gained while 
kerosine output declined 39,000 bbl. 

Stocks of all major products rose. 
Gasoline inventories gained 258,000 
bbl. (see table at left for details.) 


Gasoline Consumption— The API 
reports June gasoline consumption 
for 13 states and the District of Co- 
lumbia as follows (in thousands of 
gallons): 


os 
dune 1953 June 1952 Change 

Alabama 63,465 56,106 + 13.2 
Dist. of Columbia 17,795 18,471 3.7 
81,490 +141 

76,239 11.2 

20,589 + 13.0 

123,879 +17.0 
54,317 + 20.4 

22,989 +114 

91,035 + 8.0 

177,260 + 21.2 
125,133 + 16.0 
210,449 + 14.0 
212,459 +11.3 
14,126 + 25 


Florida . ° 93,019 
Georgia . 84,774 
Idaho --. 23,270 
Indiana . 144,971 
65,397 

25,611 

98,338 

.. 214,818 

7 see 198 

239,833 


“lll 236,534 
Wyoming ........ 14,480 


Pennsylvania Crude Runs -—— Re- 
finers of Pennsylvania crude de- 


creased runs to stills to 46,181 b/d 
during the week ended Aug. 15, the 
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PLANTS: CORAOPOLIS, PA 


.»»FOR A SALES HEADACHE 


Oil sales down? Ratios low? Canfield 
Premium HDM Motor Oil is just what 
the doctor ordered to cure a sales 
headache. 


Solvent refined to 95/100 V. I. from 
carefully selected paraffine base 
crudes, Canfield Premium HDM re- 
tards formation of gum, sludge, var- 
nish... keeps motors clean... insures 
repeat sales. 

Packaged under your own brand= 
bulk, drums or refinery sealed cans 
—Canfield Premium HDM enables you 
to compete profitably with the finest 
nationally advertised brands. 


Today's advantageous prices suggest 
prompt action. Write, wire or ‘phone 
today for the very interesting details. 


General Offices: Cleveland 27, Ohio 


CLEVELAND, OHIO, JERSEY CITY 


N 


CANFIELD OIL COMPANY 


J. 


National Petroleum Assn. 
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| Distillate fuel oil 
| Asphalt ; 
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reports. 
Detailed figures follow: 
Week Ended Week Ended 
Aug. 8, 1953 
50,072 
Imports Rise—Total crude oil and 
products imports into the U. S. in- 
creased 28,400 b/d during the week 
ended Aug. 15 as compared with the 
previous week, according to the API. 
East of California imports were up 
81,200 b/d, while California imports 
declined 52,800 b/d. Following fig- 
ures give the complete picture: 
Week Week 
Ended Ended 
Aug. 15 Aug.8 Aug. 15 
East of California (bbls. per day) 
Crude oil ae . 570,600 557,400 557,700 
Residual fuel oil... 246,600 202,700 259,600 
5,000 5,000 6,800 


14,200 
9,900 


Week Ended 
Aug. 16, 1952 


46,181 41,665 


7,200 
Others 5,100 
Total 846,300 765,100 836,400 
California 
Crude oil 


62,300 
Others ab 


115,100 78,000 


115,100 78,000 
880,200 914,400 


Texas Allowable Cut—Crude oil al- 
lowable for September in Texas has 


62,300 


Total ay 
Imports 908,600 


Total U. 8. 


| been cut by 119,691 b/d to 3,005,443 


b/d by the Texas Railroad Commis- 


| sion, 


Commission Chairman Ernest O. 
Thompson noted that U. S. crude 
stocks averaging about 279,000,000 
bbl. exceed all estimates of the 
amount needed, according to testi- 
mony of major buyers at the com- 
mission’s hearing last February. They 
recommended 260,000,000 to 275,000,- 
000 bbl. top limit on crude supplies. 

Stocks High — The chairman de- 
clared that the end of peak gasoline- 
using season finds national stocks at 
143,319,000 bbl, up 26,389,000 bbl. 
from year ago. He added that in- 
dustry witnesses testified last spring 
that the end of the touring season 
should find the nation with about 122,- 
000,000 bbl. of gasoline in storage. 

Kerosine stocks total 31,681,000 
bbl., up 2,873,000 and distillates 106,- 
710,000 bbl., up 16,355,000, Chairman 
Thompson noted, commenting: 

“Heating oil is in great supply. It 
should begin to move into home and 
plant storage as an early fall is in- 
dicated, Refiners apparently have 
anticipated this conditoin because 
they have refined large quantities of 
heating oil already. There certainly 
will not be any shortage in supply 
at the source. The consumer may 
get caught short at home, however, 
unless he fills up his tank now for 
winter. , 

“There’s no shortage of crude oil, 
gasoline, or heating oil. In fact, we 
are up to our necks.” 

Drilling Lags — This year’s well 
completions will total about 48,000, 
falling some 13% behind Petroleum 
Administration for Defense security 
goal of 55,000 completions, General 
Counsel Russell B. Brown, Independ- 
ent Petroleum Assn. of America, pre- 
dicts. 
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ENDLESS STREAM of cars on Connecticut's Wilbur Cross Parkway shows tremendous traffic potential of nation's toll roads. 
More oil marketers will have chance to bid for share of this trade, and motorists will be able to choose among competing sta- 


tions now that... . 


Toll Roads Are Swinging to Brand Competition 


The tide appears to be turning toward station competition on toll 
roads—and away from the exclusive concession (monopoly) system. 

The outlook for such a trend was bleak until the New Jersey High- 
way Authority changed its mind the other day about the advantages 
of monopoly and decided on the competitive brand principle for its 
Garden State Parkway. That made two leading states in the East that 
have committed themselves to brand competition. 


The New Jersey Highway Au- 
thority is the first group of its 
kind to complete bidding arrange- 
ments to insure station competition 
on a toll road. But the New York 
Thruway Authority decided several 
months ago it will invite such bids 
on its 427-mile New York-to-Buf- 
falo route. 

And there is a good chance the 
Ohio Turnpike will have gasoline 
brand competition when it is com- 
pleted. The Ohio Turnpike Commis- 
sion is said to have “an open mind” 
on the -subject, with a decision to 
come later. 


Jobbers Get Chance—aAll this is 
good news to the smaller oil mar- 
keters who have had to stand by 
and let the major oil companies com- 
pete for station sites on limited ac- 
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cess roads. The jobber just doesn’t 
have the capital to bid for exclusive 
concessions involving several] stations. 
On the Pennsylvania Turnpike, for ex- 
ample, Esso Standard Oil Co. invested 
$1,500,000 for the 11 stations and ad- 
joining restaurants on the original 
section, Enlargements and improve- 
ments—already made or slated for 
the near future—will add at least 
several million more. Other turn- 
pike service facilities have approached 
the million-dollar mark. 


Today, the smaller oil marketers 
can further be encouraged by the fact 
that state legislatures also, have be- 
gun swinging toward the competi- 
tion principle. Four more states this 
year have made brand competition 
mandatory on all future toll roads 


within their borders. Another has 
made it discretionary. 

Joining Kentucky and Virginia in 
having mandatory competition pro- 
visions in toll road laws were Florida, 
Kansas, Michigan and Nebraska. 
Oklahoma has followed the lead of 
New York, New Jersey, Georgia, 
North Carolina and Ohio in specific- 
ally giving toll roads bodies the op- 
portunity to arrange a choice of 
brands for the motorist. 


Decisions Carry Weight-—-The New 
York and New Jersey examples are 
likely to be persuasive ones. 

New York, in the first place, is 
a politically important state. In the 
second place, it is building the long- 
est toll road in the country. Also, 
its toll road law says absolutely 
nothing about brand competition. It 
leaves station leasing rules entirely up 
to the Thruway authority. 

You can bet your hat the New 
York Authority didn’t lightly or 
hastily decide against the exclusive 
concession. On its face, station mo- 
nopoly can look mighty attractive 
from the standpoint of revenue to a 
road-building commission. And there 
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MOTORIST HAS CHOICE of stations (top) at this site on completed section of 


Garden State Parkway near Cranford, N. J. 


Lengthy deceleration and acceleration 


lanes (bottom) cut accident danger for cars entering and leaving area 


was plenty of precedent in other states 
for deciding in its favor. 

The same may go almost double 
for the New Jersey Highway Author- 
ity. That group thought twice in 
more ways than one before electing 
to insure brand competition on the 
165 miles of the Garden State Park- 
way from Paramus to Cape May. 

It actually invited bids originally 
under rules that would have made an 
exclusive concession possible. Also, 
right in its own state is the latest 
word so far in toll roads—with an 
exclusive concession. That’s the New 
Jersey Turnpike. 

The three-man board responsible 
for administering the Garden State 
Parkway project wrestled for months 
with the revenue question, among 
other considerations. 

Its opposite number, the New Jer- 
sey Turnpike Commission, got what 
many in the industry regard as a 
pretty fat rental from Cities Service 


for the gasoline contract for the 
entire turnpike. 


Profit from Competition ?—Would 
Garden State Parkway revenue be as 
good with several contractors, in the 
aggregate, as with one? Revenue, 
after all, is vastly important to the 
financing of a toll road. 

Presumably, the highway authority 
thought that some company might 
bid high for an exclusive contract if 
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it wanted over-all representation 
enough not to care too much if it 
lost a little money on operation of 
the stations. Enough, anyway, to be 


willing to take its chances on traf- 
fic volume keeping it out of the red. 

Against this, the authority presum- 
ably weighed the possibility that there 
are enough companies, unwilling to 
go to that length, but willing to go 
a little overboard for representation 
through one or two locations, to put 
revenue at least as high as in the 
former case. 

It is a good presumption, too, that 
the authority listened carefully to 
those in the industry who hold that 
credit cards are in such wide use, 
and their holders want enough to be 
able to use them, that multiple-brand 
representation on the parkway would 
be valuable from the revenue stand- 
point. 

Their point is that the number of 
credit card holders who'd shy at buy- 
ing gasoline on the parkway, because 
only X Company was on it and they 
didn’t hold its card, would be re- 
duced in proportion to the number of 
companies represented. 

There’s also the presumption that 
the authority gave heed to another 
point that’s been made. This is that 
the more competition you have the 
better service the motorist gets. 

Finally, there’s the point Sun Oil 
Co. has hammered away on—the con- 
tention that exclusive concessions 
mean higher prices to the motorist. 

The New Jersey Highway Author- 
ity can’t have missed any of these 
points. There are just too many com- 
panies insisting that the exclusive 
concession is a device of the short- 
sighted; that, in the long run, every- 
body—toll road authorities, motorists 





Although highly welcome, the 
swing toward competitive sta- 
tions on limited access roads 
certainly doesn’t justify any re- 
laxation in the efforts of gaso- 
line marketers to stay abreast 
of toll road developments in 
their areas. 

If a marketer can secure a 
concession on the new road, he 
won't feel too bad about hav- 
ing to write off the old station 
that has been “stranded.” If 
he can’t get on the new road, 
then he should start thinking 
about how the new traffic flow 
will hurt his business, and what 
he can do about it. If he has a 
good truck stop station, for ex- 
ample, and is not too far from 
the new artery, maybe liberal 
road sign advertising and ex- 
pansion of services and accom- 
modations would funnel suffi- 
cient business his way. 

Or if his loss of business is 
going to be deep, maybe he 
should start looking around in 





It Still Takes Action to Get Turnpike Trade 


other businesses to supplement 
his station operations. 

Time for Action—The mar- 
keter also has the basic right 
to have his say on whether a 
new road is needed and what 
the route should be. Here are 
several things the marketer 
should do for his own benefit: 


1. Acknowledge that limited 
access roads are going to be 
built—perhaps in his area even- 
tually. 

2. Learn about the highway 
problem and what the solution 
should be. 


3. Keep up with regulations 
covering the new roads so that 
no harsh limitations are im- 
posed on business establish- 
ments. 


4. Take an active part in 
state or local groups working 
for better roads, such as the 
American Petroleum Industries 
Committee or the Oil Industry 
Information Committee. 
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Station Operation Costly on Present Toll Roads 


Are gasoline service stations on 
limited access roads a good invest- 
ment? 

A yes or no answer depends on 
many factors, including the cost of 
the stations, rental payments, and 
royalty payments to the states on 
sales of gasoline and other products. 
Oil companies don’t like to give their 
profit or loss details, but the impres- 
sion is that stations on limited ac- 
cess roads haven’t been doing as well 
as anticipated. 

Here is how royalty costs line up 
on two toll roads now in operation. 


Merritt and Wilbur Cross Park- 
ways (Connecticut) — The royalties 
paid by the five dual service station 
units in 1951 ranged from 5.13c to 
6.255¢ per gal., in addition to a rental 
of about $500 per month for each 


unit. Total royalties and rentals for 
all stations amounted to $462,146 in 
1951. The average of these payments 
for each of the four station units in 
operation for the full fiscal year 1951 
came to almost $110,000. 


New Jersey Turnpike—Stations are 
leased on an exclusive franchise ba- 
sis. The successful royalty bid for 
the service station concession was 
6.239c per gal. for gasoline, and 
4.362c per gal. for Diesel fuel. Gas- 
oline royalty payments were orig- 
inally estimated at $1,870,000 a year 
for 10 stations. But gallonage on 
the turnpike has exceeded expecta- 
tions, so that the actual royalty pay- 
ments would be considerably higher. 
In addition, the Turnpike Authority 
gets concession payments on restau- 
rant and other sales. 





and oil marketers—will gain by brand 
competition. 


The Decision—Now the New Jersey 
unit has said in effect that, all things 
considered, and re-considered, it’ll go 
for competition. 

Bids for the 165-mile Garden State 
Parkway were accepted only two 
ways—station by station, or by pairs 
of stations. No brand will be rep- 
resented at more than two stations of 
the total of eight. Bids were to be in 
Aug. 27. 

The Authority itself will construct 
the station buildings, and furnish 
certain permanent items of equipment 
at each location. The station lessee 
will be responsible for a high stand- 
ard of service and will have to take 
care of certain phases of maintenance. 
Each lease will be for five years. 


Hope in Ohio—The door is definitely 
still open to station brand competition 
on the Ohio Turnpike, crossing the 
state from east to west. With the 
road still in the early stages of con- 
struction, the Ohio Turnpike Commis- 
sion has made no decision on stations. 
But R. H. Collacott, assistant to the 
chairman, Standard Oil Co. (Ohio), 
reports the commission is giving a 
careful hearing to suggestions for 
brand competition made by a sub- 
committee of the Ohio Petroleum In- 
dustries Committee. Mr. Collacott is 
@ member of the subcommittee, 
headed by Eric V. Weber, president 
of Ohio Petroleum Marketers Assn. 

This subcommittee has submitted 
a plan to the Turnpike Commission 
calling for “trading areas” on the 
turnpike, each allowing space for sev- 
eral stations (for details, see NPN 
March 25, 1953, p. 65). Mr. Collacott 
Says the commission will hold a fur- 
ther meeting with the subcommittee, 
possibly before the end of September. 
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Price Dispute—Regarding that mat- 
ter of gasoline prices on toll roads, 
there are conflicting versions of cur- 
rent conditions. 

Sun Oil officials have been saying 
their surveys show motorists are hav- 
ing to pay more for gasoline on New 
Jersey, Pennsylvania and Connecticut 
toll roads than on parallel and other 
routes in nearby areas. 

Cities Service has defended the 
prices on the New Jersey Turnpike as 
reflecting generally prevailing prices. 

A spokesman for the Jersey turn- 
pike authority reports his group has 
found that, of some 500 major-brand 
stations in the areas crossed by the 
turnpike (mostly the parallel Route 
No. 1) 57% or 58% were posting 
prices “equal to or higher than” those 
on the turnpike. 

He says also that the turnpike au- 
thority (a different unit entirely from 
the group administering the Garden 
State Parkway): 

1. Brought competition into play 
when it auctioned the turnpike con- 
cession to the highest bidder. 


2. Felt that it would be better able 
to keep a single concessionnaire “in 
line” on station housekeeping than 
several companies. 


Medial Strip Stations—The New 
Jersey Highway Authority, incident- 
ally, is going in for something out of 
the ordinary in the way of service 
station placement. Up to a point, 
that is. 

Five of the eight stations are to 
be located in the Garden State Park- 
way’s medial strip. The strip at 
some points will be as much as 400 
ft. wide. The problem of getting 
“slow lane” traffic safely into one 
of these stations is expected to be 
solved, according to an authority rep- 
resentative, by use of approach signs 


directing that “Service Area Traffic 
Keep Left,” or something to that ef- 
fect. 

He suggests it has been found 
practice] to denote route changes on 
various expressways in this manner, 
and there’s no reason it shouldn't 
work all right for service station 


ingress. 


Carter Expanding 
Northwest Marketing 


An 11,800,000-gal. pipe line termin- 
al and 22 new service stations will be 
completed by Carter Oil Co. by late 
summer 1954, to serve eastern Wash- 
ington and nearby states. 

The terminal, to be built in Spo- 
kane, will serve dealers in Washing- 
ton, Idaho and northwestern Montana 
as well as local retail outlets. Con- 
sisting of six tanks and office space, 
it will handle gasoline, light heating 
oils and Diesel fuels. It will be the 
largest of four terminals planned by 
Carter along the Yellowstone Pipe 
Line. 

Eleven of the new stations, all of a 
modern design and masonry construc- 
tion, will be located in Spokane. The 
output of Carter’s refinery at Billings, 
Mont., will be increased to 23,500 b/d 
to meet the increased demand, Carter 
said. 


New Dearborn Laws 
Restrict Stations 


Service station closing hours, the 
number of gasoline pumps, storage 
capacity and service station construc- 
tion have been restricted by city or- 
dinances in Dearborn, Mich. 

Two amendatory ordinances, both 
backed by the retail gasoline dealers 
of Dearborn, limit the number of gas- 
oline pumps at stations to four and 
fix maximum gasoline storage at 10,- 
000 gal. The ordinance also provides 
that no new service station may be 
built within a mile of any existing 
station. The latter provision, in ef- 
fect, virtually halts new station con- 
struction in the city. 

The city council also approved a 
measure making it illegal for stations 
to remain open between midnight and 
6 a.m. 


Big Marine Terminal 
Heads Write-Off List 


A deepwater terminal to be built 
at Newark, N. J., is one of the larg- 
est storage projects yet approved by 
the Petroleum Administration for De- 
fense. A rapid tax write-off has 
been given Mid-State Terminal Corp. 
which will build the 3,080,000 bbl. 
terminal consisting of 14 tanks and 
related facilities. It will be used 
principally for fuel oil. Forty per 
cent of the cost, estimated at $6,874,- 
000, will be eligible for five-year 
write-off. 
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1—Meenan Oil Co. station at new Levittown, Pa., is spacious, modern 


Station Geared to SERVE New Town 


Drive-in windows that make it 
easy to pay bills are not a new idea. 
But a fuel oil jobber in a brand-new 
Pennsylvania community has found 
a new use for one. 

And that window, allowing Meenan 
Oil Co.’s fuel oil customers to pay 
their heating bills without leaving 
the car, is one facet of a streamlined 
operation at Levittown, Pa. 


Constructed to meet the needs of 
thousands of potential Levittown 
home owners—and potential Meenan 
oil customers—it consists of a big 
service station, offering complete 
service to the motorist, plus an ad- 
joining fuel oil office and drive-in 
window. 

Although it is only a little more 
than a month old, the station has 


been pumping 75,000 to 80,000 gal. 
of gasoline a month. The station is 
situated on a two-acre corner lot 
facing Levittown Parkway, main 
street through the community, and 
is adjacent to the shopping center 
road. 

The long, narrow ranch-type build- 
ing—158 ft. x 35 ft.—with its spaci- 
ous driveways conforms to an over- 


2—Every service is available to the motorist including free, self-serve extras 





* 

















3—Four drive-through lube bays speed traffic flow, emphasize cleanliness 


ibility. Chairs are in lounge area 
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COMPLETE SERVICE 


DUAL DELIVERY is used exclusively in Meenan Oil's Levittown, Pa., operation. Drivers stick to strict schedules, deliver by zones 


METERS, HOSES on company’s fuel oil trucks are shown close up. Dual arrangement 
speeds deliveries, allows truck to fill two tanks at once 


all pattern of efficiency and cleanli- 
ness. 

The station was designed with ef- 
ficient traffic control as a primary 
objective. Premium and _ regular 
grade gasoline is dispensed from 
dual pumps on both ends of the four 
islands, so that motorists may be 
served either grade without waiting. 

Drive-through lubritoriums allow 
manuevering of cars without block- 
ing pump island traffic. A cash box 


on each island speeds change-mak- 
ing. 


Two free self-serve islands at the 
rear of the building also help speed 
the traffic flow. The islands contain 
a@ vacuum cleaner, water and air 
hoses, battery water and equipment 
for cleaning windshields, Although 
all these services except vacuum 
cleaning are available at the pump 
islands, Meenan Oil reports that 
many people prefer to do _ these 


chores themselves. 

Neat and Clean—Cleanliness and 
a feeling of airiness is emphasized by 
the large, angled glass walls of the 
TBA show room, which provide ex- 
cellent visibility of all pump islands 
and the lube bays. 

The three sets of overhead lube 
guns in each of the lubritoriums are 
filled by remote control from an in- 
side storage room, thereby eliminat- 
ing storage tanks within the custom- 
er’s view. This same storage room 
also contains the fill boxes for liquid 
soap, which is pumped into dispens- 
ing units in the restrooms. Another 
cleanliness aid in the storage room 
is a large washbasin with three sets 
of water taps, and all the necessary 
hard-duty soaps to help the attend- 
ants keep themselves clean. 


Trash cans are kept in a neat red 
wood paneled enclosure in the rear of 
the station. 

The restrooms are constructed for 
easy cleaning. The ladies restroom 
has a large combination washbasin 
and makeup table, providing ade- 
quate shelf space for purses and par- 
cels. The walls are painted concrete 
block covered halfway with colored 
tile. 

The restroom is opened by remote 
control from the station office. The 
area outside of the restrooms has 
been made into a terrace type lounge. 

A special attendant is in charge 
of the wash bay and the restrooms, 
thereby relieving the other attend- 
ants from these duties. The com- 
pany also maintains a special clerk 
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Mr. Kenny 


for the station’s paper work and in- 
ventory control. 


Big Potential—Meenan Oil does a 
big (22 million gals. last year) fuel 
oil business in Levittown, L. IL, and 
it is now getting ready for fuel oil 
consuming homes that will eventual- 
ly be built in the new community of 
Levittown, Pa. It already serves the 
3,800 homes now occupied. 

Because 70% of its fuel oil ac- 
counts are on a budget plan, Mee- 
nan’s drive-in cashier for its cus- 
tomers is a big success, This same 
idea has been very successful at its 
Long Island operation. 

The fuel oil office at Levittown, 
Pa. features complete equipment for 
cycle billing, a streamlined method 
of posting monthly statements. Ac- 
counts are listed by number rather 
than individual names, and are 
grouped into cycles rather than be- 
ing posted all at one time. 


Degree Days—aAll deliveries are 
made on a degree-day basis by zone. 
Because of the small dumps (210 to 
275 gal. tanks are used at Levitt 
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COMPLETE SERVICE 


CYCLE BILLING in Meenan’s fuel oil office eases work load. 


Drive-in cashier win- 


dow, right background, makes it easy for customers to pay heating bills 


homes) and the large number of cus- 
tomers, Meenan uses dual delivery 
trucks exclusively (they operate 16 
such trucks in Long Island). 


The delivery trucks have 3,300 gal. 
capacity and dispense fuel oil at the 
rate of 56 gal. per minute. Soft 
hoses are used on all trucks to aid 
the drivers in speeding deliveries. 
Fuel oil drivers are not allowed to 


PIPED-IN SOAP is one feature of restrooms that makes for over-all cleanliness. 
Combination washbasin and makeup table is boon to the ladies 
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make collections or deviate in any 
way from the ordinary routine of 
delivery. 


All fuel oil customers sign a con- 
tract for their heating oil. Most of 
these customers sign up for the 11- 
month budget plan that Meenan pro- 
vides. 


Burner Plan— Meenan depends a 
great deal on its complete oil burner 
service and installation department 
for its successful fuel oil business. 
First year fuel oil customers get 4 
year’s free burner service. In Long 
Island, the company operates 24 oil 
burner service trucks and all are 
equipped with two-way radio. 


A special “parts” truck, also out- 
fitted with two-way radio, tours the 
community constantly. When a4 
service man finds he needs a new 
part to make a repair, he simply 
calls the “parts” truck and in a mat- 
ter of minutes selects the equipment 
he needs from this “warehouse on 
wheels.” 


Meenan has built a radial type 
bulk plant near Levittown, Pa., 
where it pumps products by pipe line 
from its barge dock on the Dela- 
ware River. 


Responsible for the efficient serv- 
ice to motorists and home owners in 
Mr. Levitt’s communities are Meenan 
Oil’s officers, William F. Kenny, Jr., 
president and William C. Henwood, 
vice president. Meenan Oil was or- 
ganized in 1933 by its parent com- 
pany, the Wm. F. Kenny Co. 
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More Investigations Are Coming Up, 
Antitrust Chief Warns Oil Industry 


The oil industry now has a clear 
warning from the Justice Depart- 
ment’s antitrust chief, Stanley N. 
Barnes, that the government is sus- 
picious about a number of alleged 
practices and is preparing to do 
something about it. 

In fact, Mr. Barnes told the Na- 
tional Congress of Petroleum Retail- 
ers in Pittsburgh, complaints about 
the oil industry are so heavy that: 

“Tt is fast becoming an impossibil- 
ity for the department to investigate 
and take action on all complaints 
received . .. although we catalogue 
all and ‘service’ as many as we can.” 

Mr. Barnes was particularly con- 
cerned over the fact that nearly 10% 
of his division’s attorneys were en- 
gaged in petroleum matters (most of 
them on pending cases, either in the 
trial or pre-trial stage). 

The recent increases in petroleum 
prices produced “a veritable flood of 
complaints from consumers,” he 
added. 

Here is what he said the division is 
looking into with “particular em- 
phasis”: 

1. Alleged “price fixing in the 
wholesale and retail sale of gasoline 
and fuel.” (The “market leader” as- 
pect of gasoline tank wagon sales is 
really the focal point here). 

2. “Full line forcing of TBA items 
under service station merchandising 
plans.” 

3. “Exclusive 
ments.” 

4. “Contracts with filling stations 
containing options to oil companies 
to purchase these stations and their 


dealing arrange- 


inventories at low prices should the 
oil companies decide that they wish 
to penalize the service station oper- 
ator for failure to confine his pur- 
chases to the products made or spon- 
sored by the oil company.” 

Other Angles—Mr. Barnes said 
complaints also are on hand alleging 
“continued discrimination” in the op- 
eration of pipe lines by major com- 
pany-owned pipe line companies, the 
“maintenance of an artificial and ar- 
bitrary price structure” by oil produc- 
ing states’ conservation policies and 
alleged requirements by major petrol- 
eum refiners holding service station 
operators to margins too slim for 
profits on gasoline. 

Where the margins situation is con- 
cerned, he told the retailers, the Fed- 
eral Trade Commission is the proper 
place to lodge a complaint, 

He said DJ will not suddenly “burst 


out with a series of cases which will 
solve all of these serious problems in 
the petroleum industry” however. 


As nearly as could be ascertained, 
he had not forwarded any specific 
ecommendations to Attorney Gen- 
Herbert Brownell for legal action 
on any of the alleged mispractices. 
But a proposal that DJ go forward on 
the “market leader” seemed to be on 
the division’s “front burner.” 


Mr. Brownell, in turn, said any 
recommendation from Mr. Barnes to 
prosecute alleged collusion in petrol- 
eum pricing “will be given very ser- 
ious consideration.” 

Mr. Brownell had another comment. 
He said the department was “going 
ahead at full steam” on the “inter- 
national oil cartel” case and did not 
see how any governmental study of 
the worldwide petroleum picture 
would affect that determination. 

The case is now in the New York 
federal district court and a hearing 
on the companies’ production of do- 
mestic records is scheduled for Sept. 
16. 


Chances Brighten for Iran Oil Settlement 


It is much better than an even- 
money chance that the U. S. will step 
into the financial crisis in Iran with 
enough emergency cash to tide over 
the Shah’s new government. 

But the White House probably will 
insist on at least an implied promise 
that the Iranians will resume nego- 
tiations with Britain over the oil dis- 


‘ pute (reports from London indicate 


the British are expecting us to take 
a leading role in bringing about this 
development). 

Iran is believed to have realized 


Big City Efficiency in 
the Small Town 


ERIE ENAMEL 
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around $100 million yearly from its 
oil output and now is running about 
$60 million annually in the red. Total 
U. §S. aid, economic and military, is 
now about $40 million. 

One possible solution is the revival 
of the “brokerage” idea, with a syndi- 
cate of U. S. companies marketing 
as much Iranian oil as possible and 
the remainder of Iran’s deficit being 
made up either through an Interna- 
tional Bank loan or direct aid. 

Output a Year Away—-At any rate, 
that giant Abadan refinery probably 
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will not again attain its pre-dispute 
production rate without moderniza- 
tion and probably could not go on 
stream at all in much less than one 
year—after the whole quarrel is 
settled. 

There are some misgivings in this 
country over the Iran development. 
General Counsel Russell B. Brown, In- 
dependent Petroleum Assn. of Amer- 
ica, says an early return of Iranian 
oil to the world markets “would ser- 
iously aggrevate the already existing 
threat of foreign oil supplies” to the 
domestic producer. But he added that 
the effects of the Iranian situation 
cannot yet be predicted accurately. 

At least two American companies 
reportedly have decided to delay do- 
mestic expansion plans until condi- 
tions do clear up and expansion gen- 
erally was expected to slow down for 
the time being. 

Many experts believe it is possible 
to bring Iranian oil back into the 
markets without disrupting present 
world conditions if that production 
is held to the normal “increase in in- 
cremental demand.” That is, each year 
the demand for petroleum increases 
by something between 300,000 b/d 
and 400,000 b/d. Iran, it is felt, could 
supply this demand while production 
elsewhere is maintained on an even 
keel. 

But the question of whether gov- 
ernmental sanction for some such 
international agreement arises, No U. 
S. companies would enter any such 
pact, without specific governmental 
action, because of the current Justice 
Department attitude toward alleged 
cartelization. 


Order Setting Minimum TEL 
Use in Avgas Nears Death 


WASHINGTON—It appeared vir- 
tually certain early this week that 
Petroleum, Administration for Defense 
would soon kill Order No. 4, which 
sets the minimum amounts of tetra- 
ethyl lead to be used in aviation gas- 
oline. 

To play it safe, PAD had sent 
queries to 18 commercial avgas re- 
finers asking them if they felt any 
ill effects would develop from can- 
cellation of the order. Most of the 
companies have replied and only one 
was skeptical. This one company said 
it feared it might not be able to meet 
its commitments if the order was 
killed. 

PAD wasn’t unduly worried about 
this one negative reply for the agency 
felt that if only one or two companies 
were in this position it would be able 
to help them over the hump. 

The agency stressed the fact that 
the aviation gasoline shortage isn't 
entirely licked yet, but it does feel 
that the industry will be able to take 
care of immediate requirements with- 
out continuation of Order No. 4. 
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News in Brief 


Favor Fuel Tax Shift — Senator 
Hendrickson (R., N. J.) is the second 
member of the Commission on Inter- 
governmental Relationships to show 
sympathy for the states’ request that 
the federal government give up mo- 
tor fuels taxation. He believes the 
states’ case shows merit. He also 
believes the group cannot meet its 
March 1, 1954, deadline for report- 
ing to Congress and that an exten- 
sion will be granted. 


Urges Dropping Quaker Case — 
Thomas N. Kessel, National Labor 
Relations Board trial examiner, has 
recommended that the unfair labor 


practices complaint by the Oil Work- 
ers International Union (CIO) 
against Quaker State Oil Refining 
Corp. “be dismissed in its entirety.” 
He found Quaker to be in “technical 
violation” of the act but no indica- 
tions of bad faith bargaining or evi- 
dence of “union animus” by the com- 
pany. 

Form New ODM Panel—-The Com- 
mittee on Defense Transportation 
and Storage has been re-established 
by Defense Mobilizer Flemming with 
the undersecretary of commerce for 
transportation as chairman and a 
representative of the Federal Civil 
Defense Administration as a new 
member. Other departments and 
agencies represented are: State, 
Treasury, Defense, Interior, Agricu!- 
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TOP CLEAN OUT 
STRAINER 


Why risk delays, damage or the necessity of replacement of your 
fine equipment when you can have complete protection with 


Morrison Line Strainers? 


Morrison Line Strainers have many fine features: 


cylindrical 


screens arranged to catch ALL foreign matter, with easy re- 
moval, large areas of fine mesh for unimpeded flow backed by 
coarse screens for additional strength. Size ranges from 11/2” to 
8” in Fig. 285 and 2” to 4” in Fig. 286, top clean out style. 
They are available in various meshes for different liquids. 
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ture, Defense Transport Administra- 
tion and Foreign Operations Admin- 
istration. 


Tunnel Readied for LP-gas—The 
Old Blue Ridge tunnel near Afton, 
Va., abandoned by the Chesapeake & 
Ohio Railway nine years ago, has 
been leased for 10 years at $1,000 
per year by the Bottled Gas Corp. of 
Virginia for bulk storage of lique- 
fied propane gas, according to the 
railroad. The tunnel is 4,262 ft. long, 
but only the 1,750-ft. center section 
will be used for storage. 


A pipe line from a railroad siding 
to the tunnel will carry propane from 


tank cars to storage. Facilities are 
being constructed on the Afton side 
of the mountain for loading trucks 
for the distribution of the gas. Work 
is nearing completion. 

Texas Fuel Tax Law — The state 
tax collector of Texas is being be- 
sieged with inquiries as to whether 
the new motor fuel tax discount 
takes effect Aug. 26, as other “90- 
day” bills; Sept. 1, start of the 
state’s new fiscal year, or Nov. 1, as 
suggested by one section of the bill 
indicating the change should be 
made 60 days after Sept. 1. Atty. 
Gen. John Ben Shepperd has been 
asked for a ruling. 


POSITIVE 
SELF-PRIMING 


start without priming... 
run without venting 


Here’s job-versatility seldom 
found in a centrifugal pump. 
Whether for a small tank truck 
or a large bulk plant installation 
the Gilbarco Roto-Prime 
performs smoothly and efficiently 
without manual priming or 
venting. Positive and automatic 
self-priming permits 
multiple-service use in bulk plant 
stripping, transferring and 
loading . . . and savings of 
30-50% in pump equipment costs. 
And Roto-Prime’s trouble-free 
operation is ideal for multi-island 
service stations where speed 

and high gallonage set rugged 
standards. 


Gilbarco Roto-Prime pumps are 
available in capacities ranging 
from 50 to 550 GPM ... for 
electric motor, gasoline engine, 
V-belt, chain, hydraulic or similar 
drives, WRITE FOR, LITERATURE 
AND FULL INFORMATION. 


ROTO-PRIME 
PUMPS 


Gilbert & Barker Mtg. Co. 
West Springfield, Mass. 





Studies Phillips Case—An exten- 
sion of time for filing of appeal in 
the Phillips natural gas case, until 
Oct. 19, has been granted by the 
Supreme Court to allow the Justice 
Department more time to consider 
whether the government should join 
in the appeal being made by the 
Phillips Petroleum Co. The Justice 
Department has been requested by the 
Federal Power Commission to re- 
present its interests in appealing the 
overruling of an FPC interpretation 
that regulation of Phillips’ natural 
gas operation did not fall within FPC 
jurisdiction. 


Pipe Line Revenues Up — Fifty- 
seven large o'l pipe line companies 
reported revenues totaling $134,306,- 
358 for the second quarter of 1953, 
up 16% from the same period last 
year. Oil originated in line and re- 
ceived from connections amounted to 
874,650,895 bbl. during the period, 
compared with 742,265,764 bbl. last 
year. 


Lube Oil Bids Asked—The Armed 
Services Purchasing Agency is in- 
viting bids for 12,000 gal. of lubri- 
cat'ng oil for delivery at Fort Ran- 
dall Dam, Pickstown, S. Dak. Bids 
will be opened Sept. 15. 


Foreign Trade Study—-The Senate 
Banking Committee’s advisory panel 
on foreign trade may hold its first 
meeting about Sept. 15. Some 100 
business and labor representatives 
have been invited to participate as 
advisers, including three oil industry 
men—Leo D. Welch, Jersey Stand- 
ard director, Russell B. Brown, gen- 
era] counsel, Independent Petroleum 
Assn. of America, and another from 
the Midwest, as yet not named. Pe- 
troleum imports, expropriation and 
currency convertibility, among other 
topics, will be discussed. Hearings 
probably will not be held until Dec. 
a ° 


Spreading Out—Phillips Petroleum 
Co. is planning to expand its Florida 
marketing operations, already under 
way in the Tampa area, to cover the 
entire state, through jobbers, and 
will spread eventually into Georgia 
and Alabama. The company conduct- 
ed a mass opening of 55 service sta- 
tions in Tampa this month. The out- 
lets included 10 company-built sta- 
tions. The remainder were newly ac- 
quired existing outlets. 
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Oil Should Tell Story of Competition NOW 


What this oil industry has long needed, and it is pretty 
late now to defend against the present threats to the in- 
dustry’s freedom, is the development and widespread pre- 
sentation to the public, of all the evidence of the high 
degree of real competition within the industry. 


If there had been such procedure, especially since the 
last war, it is hard to conceive that there would be the 
planning for “antitrust suits,” “anti-cartel suits” and talk 
of “price leadership” being illegal, and the rest of it at 
Washington, that the oil industry has been subjected 
to in recent years. 

Politicians, no matter of what party, do not spend 
much time bucking public opinion. They prefer to ride 
popularity on the current, no matter which way it is go- 
ing. 

It would seem high time for the major oil companies 
to make a thorough survey of what they have gotten 
for the ten or twelve or more millions of dollars they 
have spent since the war on their joint public relations 
campaign, and what, if anything, they have accomplished 
by their individual supplemental efforts. 

The survey could also tell the industry just exactly 
what is going on at Washington regarding the industry’s 
fate. The industry has enough facilities, and probably 
enough information right now, to put together a pretty 
accurate report of whether it is being fairly treated at 
Washington or is again being kicked around as a politi- 
cal football. 

Politicians are politicians no matter whether Demo- 
crat, Republican, Communist or our departed friends the 
Prohibitionists, The attacks of the past 20 years on the 
oil industry have rather obviously been for political prof- 
it mugh as some previous attacks were justified. The 
famous—or more correctly infamous—Madison case was 
a scandal of iniquitous birth, preparation and presenta- 
tion to the court, that should have had the condemnatory 
attention of the American Bar Association. Then came 
the grotesque “Mother Hubbard” suit and subsequent 
“local” suits of doubtful objectives to say the least. Fol- 
lowed by these was the at least partly false cartel re- 
port of the Federal Trade Commission and then came the 
immediate effort to bring down indictments by a grand 
jury palpably stacked with government employes, in 
time to be of aid in the Democratic presidential cam- 
paign. How much of that cartel report is downright 
misrepresentation or even falsehood is hard to say be- 
cause of its size, the many countries and years it covers, 
and the necessarily close working arrangements between 
the oil companies and foreign governments, arrangements 
required and enforced by those governments. But that 
any legal considerations enter into these “cartels” un- 
der foreign governments of course was not disclosed. 

Now, in view of all this background, just what is cook- 
ing at Washington? 

The Department of Justice has filed a petition, said 
to be based on this highly questioned Federal Trade 
Commission report, the petition being drawn by the 
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same Democratic attorney who was working up the 
grand jury activities under the Truman administration, 
an administration which certainly was not known for 
its straight-forwardness in dealing with industries and 
especially the oil industry. 

Criticism of this democratically drawn petition is met 
with the private comment that this is “good politics,” 
putting the burden of making good on charges, alleged 
to be false, on the political party sponsoring those 
charges. 

The point can well be made, however, that what the 
oil industry, the victim of all this shenanigan of years, 
wants and is entitled to, is a fair investigation by a 
strictly honest Department of JUSTICE—not by a De- 
partment of INjustice with which the oil industry has 
been cursed all these New Deal years. The industry 
and the country are entitled to plain every day justice, 
not doses of alleged “good politics.” And this is true 
for any honest complainants against industry as well 
as for the industry itself. While all undoubtedly admit 
the honesty and high intentions of President Eisenhower 
the fact remains there are people around him, some of 
whom are known to believe in playing “good politics” 
no matter how bad or foolish such “good” politics may be. 

A survey by industry of what is going on about it 
at Washington may be a rather novel venture but we 
have had “vigilance” committees in this country before 
and one now to bring out the facts and the point of 
view of the threatened industry might well be in order, 
some peoples’ idea of “good politics” to the contrary not- 
withstanding. 

A “National Vigilance Committee for Justice to the 
Oil Industry,” could contain those oi] men—and there 
are many—who favor energetic and forceful opposition to 
unfair attacks. Those men, and companies, who are “too 
dignified” to fight for their rights of fair treatment by 
public officials, could have the great privilege of stay- 
ing off such a committee. That would give the industry 
a committee of one mind, to fight for the honor of the 
oil business. 

It would seem in such a virile industry as oil, there 
should be enough important and financially able com- 
panies and associations, to organize such a committee 
and make it work. 


Get the Companies to Work 


One of the first things such a committee might do, 
after studying the Washington situation critically to see 
if the industry is getting fair play or a shoddy deal, would 
be to call on the oil companies to dig for evidence of 
the competition against them. 

In July, the Standard Oil Co. of Ohio released evidence 
that it had gathered in its marketing territory—Ohio only. 
The evidence was highly unflattering to the company as 
a “market leader” which for years it has been accused of 
being. The evidence on a two-day check that it had made 
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June 25 and 26 this year, showed that there were 1,101 
service stations that were thumbing their noses at Sohio’s 
“leadership” by openly selling below the prices charged 
by Sohio at its 344 salaried stations and that 1,965 more 
were cutting the Sohio price at least the equivalent of 
a 0.5c a gallon, by offering premiums with their sales. 
The total of these is almost 21% of the stations in the 
state. 

Then there were 763 stations that were publicly show- 
ing their contempt for Sohio’s sales “leadership” by charg- 
ing more than Sohio’s price for their regular gasoline. 
Sohio spends good money for fine stations and much 
newspaper and sign board advertising and has always 
thought of itself as a pretty hot sort of a marketer. 

There is no reason but to believe that this picture in 
Ohio can be painted of every state. Sohio in previous 
surv“ys some years back found the same facts. 

The oil industry’s history has had many examples of 
Independent jobbers overselling their big competitor’s 
prices, so much so that one wonders what has happened 
to the backbones of some of today’s competitors when 
one hears so much weeping about “price wars.” 

Every major oil company can gather this price infor- 
mation in its own territory quickly and inexpensively. 
It will make most compelling evidence of the existence 
of real competition and show that the would-be eco- 
nomists at Washington are talking through their hats 
when they complain of uniformity of prices as evidence 
of “monopoly.” 

Then there also is a wealth of evidence of competition 
in the reports of the payment of state gasoline taxes, 
many of them made public every month. This evidence 1s 
so strong that these majors could well afford to print 
those reports as newspaper advertisements in their home 
territories every month. One would think it would ‘be 


a flattering salute to their competitors as in so many 
instances the reports show how the competitors are 
increasing in number and also growing in size. One 
major company representative, however, said this idea 
was discussed by the public relations men on the OTIC 
and rejected because it was believed that the competitors 
would not like to be shown up as being so small. The 
obvious comment is that it might seem to be more I‘ke- 
ly that the major company representatives did not want 
the stockholders to. know how much business they have 
lost lest a revolt be started at the next annual meeting, 
as stockholders seem to be attending these meetings 
more and speaking out at them about the management. 

Then there is much evidence of competition in the 
reports of prices at refineries and terminals as given 
daily and weekly by the price reporting mediums. On 
most products both high and low prices are shown as 
being asked by refiners and sellers as well as prices in be- 
tween. 

There is much other evidence of competition in the 
oil industry which should be collected and published 
nationwide. If that had been done since the last war, 
it is hard to conceive that at least some of the attacks 
of Washington would be as severe as they have been, 
nor as menacing to the safety of the industry as they 
seem to be. 


Oil for more than 40 years has a record of competition 
for which it has no reason to be ashamed, whatever the 
“statesmen”, the Federal Trade Commission, the De- 
partment of INjustice or any one else at Washington 
or elsewhere may say. 


But the industry, in justice to itself, should lose no 
more time getting that excellent record out before the 
public. 
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Standard said, “It 
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In West; Prices Rise is a minimum of 91.5. 


their new products in newspaper ad- 
vertisements. Most others brought 
out the new grade without any spe- 
cial announcements except notices to 
distributors. 


Richfield is 


All seven West Coast majors have 
now come out with an upgraded 
premium-grade gasoline, and a gen- 
eral tank wagon price increase of 
0.2c per gal. is going into effect as 
the new products are distributed. 
Minimum octane rating of 91.5 Re- 
search is reported. 

Over the past week end, General 
Petroleum, Richfield, The Texas Co. 
and Tide Water Associated distri- 
buted their new products throughout 
the Los Angeles Basin and expected 
to reach remainder of southern Cali- 
fornia early this week. As quickly 
as new premium is available, it will 
go to all parts of marketing areas. 

Typical tank wagon quotation in 
the Los Angeles Basin is 17.8c per 
gal. (ex 8c taxes) for Standard of 
California’s “Chevron Supreme” (pre- 
mium), up from 17.6c. Standard 
came out with its new “improved 
Chevron Supreme” on Aug. 14. 

Union Oil and Shell introduced 
their upgraded premium grades a few 
weeks earlier. Union went up 0.5c 
per gal. Shell’s increase has not been 
uniform, but many dealers have hiked 
0.5c. 

Keep Secret—Most com- 
panies have not disclosed actual 


91.7, according to an unofficial re- 
port, but company has not made any 
statement on rating. Union Oil’s is 
reportedly 93. 

Company spokesmen have said they 
believe the announcement of actual 
ratings would start an endless war 
of octane claims. Some prefer not to 
disclose cuch information to competi- 
tors. 

T. S. Petersen, Standard of Cali- 
fornia president, notes that the aver- 
age premium motor fuel sold on the 
Pacific Coast at present is equiva- 
lent to the avgas of only a few 
years ago. The manufacture of gaso- 
line becomes increasingly expensive 
as octane ratings go up, he said. 

“We have every reason to believe 
that fuel requirements of automobiles 
to be built in the years just ahead 
will place even greater demands on 
the oil refiners,” he observed. 

Higher Costs Cited—In announcing 
increased tank wagon quotations, 
companies explained that it was to 
“partially offset increased costs” of 
manufacturing upgraded products and 
noted that new product was designed 
to meet demands of late model auto- 
mobiles. 

Richfield and Standard announced 


Smaller Companies Boost—Mean- 
while, two smaller integrated com- 
panies—Douglas Oil Co. and Roths- 
child Oil Co.—are installing catalytic 
reforming facilities to improve their 
premium grades. Rothschild is re- 
ported readying a 95-octane gasoline 
and Douglas has announced it intends 
to market a 97-octane gasoline. 


Refiners Inaugurate 
Operations Cost Survey 


The Independent Refiners Assn. of 
America plans to start immediately 


a survey of refinery costs. This is 
to prove the contention that “con- 
tinuously increasing costs to the re- 
finers are far in excess of any re- 
covery obtained through adjustments 
in the prices of products.” 

The decision to obtain cost data 
was made at a special meeting called 
by M. H. Robineau, association pres- 
ident, to discuss the “desperate 
plight” of the oil industry’s inde- 
pendent refining segment. 

He said particular attention was 
directed to the high cost of trans- 
portation. 
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Popularity of LP-Gas as Tractor Fuel 
Means Rural Jobbers Face a Decision 


By Leonard Castle, Midwest Editor 


New material 

for thought as to 

whether rural oil jobbers should also 

become distributors of LP-gas is con- 

tained in a recently completed study 

of the economics of LP-gas as a 
tractor fuel. 

The problem facing the rural job- 
ber is whether his sales of gasoline 
and Diesel fuel will be seriously en- 
dangered in the future by increasing 
numbers of LP-gas-powered tractors. 
As yet, the problem isn’t acute be- 
cause only about 3% to 4% of the 
nation’s tractors burn LP-gas. But 
if that number increases steadily, as 
is anticipated, many oil jobbers either 
must consider adding LP-gas, or step 
up their sales efforts to farmers. 

The study was conducted by Prof. 
George E. Pickard, Department of 
Agricultural Engineering, University 
of Illinois, and presented before a 
meeting of the American Farm Re- 
search Assn. His survey covered 
tractor operation in Illinois, Iowa, 
Oklahoma and Minnesota. 

He reported that LP-gas “has begun 
to make itself felt” as a tractor fuel. 
Most users contacted were enthusi- 
astic from the standpoint of economy 
and extra power where the tractor 
is properly prepared to burn LP-gas, 
he said. 

“Farmers are particularly power 
conscious and if they can be given 
this advantage, together with some 
saving in operating cost, the fuel 
will take its place along with gasoline 
and Diesel fuel,” he concluded. 


* * * 


Questions most commonly asked by 
farmers, he found, were: “Will LP- 
gas operation cost me less than gaso- 
line or Diesel fuel?” “If I am going 
to use LP-gas should I convert my 
present tractor or buy a new one with 
LP-gas equipment?” “What type. of 
LP-gas storage should I use?” 

In answering the first question, 
Prof. Pickard reported that in nearly 
every case studied, propane was the 
most economical fuel no matter what 
the hours of tractor use. The price 
spread of 7c to 8.5c between LP-gas 
and gasoline gives savings of 3.5% to 
9%, he said. At 600 hours, which 
is the average use, it costs from $74 
to $127 less per year to operate the 
tractor on LP-gas than to own a 
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Diesel tractor, he said. To make the 
Diesel cheaper than gasoline, he 
found, it must be operated from 900 
to 1,100 hours per year. 

To burn LP-gas with best power 
and economy, he found, a tractor en- 
gine must have: 

1. Cold intake manifold. 

2. Compression ratio at least one 
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point—more if possible—above that 
used for gasoline. 

3. LP-gas carburetor or spud-in 
which provides economizer and idling 
action through supplementary, vac- 
uum-controlled fuel flow. 

4. Liquid withdrawal system. 

> * * 

It is not economical for the average 
farmer to operate without storage, 
Prof. Pickard said, but it may pay 
him to rent his storage tank from 
his supplier if he can do so by paying 
a 3c per gal. premium for his fuel. If 
he uses his tractor less than 600 hours 
a year, he is better off to rent the 
tank, but if he uses the tractor more 
than 800 hours or has two tractors 
on LP-gas, then it will pay him to 
invest in a tank, he found. 


New Jersey Governor Spells Out Reasons 


For Turning Down Gasoline Pricing Bill 


By Raymond E. Bijorkback, Eastern Editor 


Gov. Alfred E. 

Driscoll of New 

Jersey has taken a pretty clear- 

headed position in vetoing the New 

Jersey motor fuel practices bill (A.- 

473) in its present form, but at same 

time he indicates he will approve the 

measure if the lawmakers make 
changes he has proposed. 

Perhaps a good many gasoline 
dealers in the hotly contested New 
Jersey market will be unhappy at 
first over the governor’s conditional 
veto. This will be the case at least 
with the members of the New Jersey 
Gasoline Retailers Assn. and Allied 
Trades, Inc., headed by John Dres- 
sler. 

But Gov. Driscoll actually has 
“edited” their bill in such a way as 
to do them—and the consuming pub- 
lic—-some substantial favors. 

The bill heedlessly purported to out- 
law not just the “guaranteed margin” 
peculiar to some gasoline price wars, 
but all manner of allowances, even 
the discount for timely payment on 
the supplier’s invoice. 

In a price discrimination provision 
intended to stabilize the market, the 
bill would have straight-jacketed the 
dealer with supplier's statewide 
price. As the governor said in his 
veto message: 

“Indeed, a strict interpretation of 
the provisions of the bill might very 
well ruin many of the parties whom 
it seeks to save. 

“For example, a large single dis- 


tributor, owning and operating a 
single station or a limited number of 
stations, pursuant to the proposed 
law, if he chose to do so could pre- 
cipitate a predatory price war which 
would present the industry with the 
unpleasant dilemma of enlarging the 
price war to cover the entire state or 
leaving the local retailers in the area 
to suffer the consequences. 


“A distributor would undoubtedly 
be reluctant to help a retailer meet 
local competition if the consequences 
of his act required him to reduce 
prices throughout the state, there- 
by precipitating the very situation 
which the sponsors of this bill so 
earnestly desire to restrain. 


“In its blanket condemnation of 
all discounts, the bill would appear 
to be in restraint rather than in 
favor of private enterprise and whole- 
some competition. Strictly construed, 
it would undoubtedly deprive retailers 
of the benefits that they now derive 
from their diligence, will and in- 
dustry. Uniform discounts for 
timely payments, or based on quality 
or quantity, are a traditional part 
of the private enterprise system.” 

Earlier in his message, Gov. Dris- 
coll touched on another aspect of the 
bill which the dealers apparently 
overlooked in their impatience with 
recurring price wars. He reminded 
that too much regulation isn’t good 
for the dealers, any more than it is 
for other business men: 

“It is a proper task of government 


25 





INTERPRETING 


THE OIL NEWS 





to strive to create an economic en- 
vironment in which private enter- 
prise can grow and flourish, and in 
which the small businessmen and 
economic units, as well as those of 
greater size, may reap the just re- 
wards of their industry, prudence and 
mental and physical talents. . . 


“Accordingly, while we may adopt 
legislation designed to promote com- 
petition and protect this private 
enterprise system, we should be chary 
of legislation, in whatever guise, 
which may, in fact, curtail com- 
petition. 


“For the heavy hand of bureau- 
cracy is far more likely to stifle than 
to stimulate the life blood of our 
economic well-being, private initia- 
tive and private enterprise.” 


Gov. Driscoll also showed an aware- 
ness of the benefits of competition 
to the consumer, He declared him- 
self, “in complete agreement” with a 
1951 gasoline study commission which 
not only concluded that problems 
confronting the industry did not need 
“some form of governmental con- 
trol” but that “any legislation fixing 
the margin of profit would tend 
to be in opposition to our. funda- 
mental concept of free enterprise, 
and undoubtedly affect the future 
price of the commodity.” 


The sure way to satisty your 


e Satisfy the lubrication needs 
of cars, trucks and tractors, with 
Champlin Heavy-Duty HI-V-1... in 
the can with the wide blue bend! 
Fully approved for API Service, 
MN-MS-DG, HI-V-1 Mil-O-2104 motor 
oil gives heavy-duty protection 
ageinst engine wear caused by 
sterts and stops or sustained high NJ 
speeds... against deposit — 
formations and bearing 
corrosion. 


Yes, Champlin HI-V-1 will 
satisfy your customers! 
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West Coast Refiners Getting Into Race 
To Turn Out Higher-Octane Gasolines 


By Frank Breese, Pacific Coast Editor 


The octane 

race is getting 

red hot on the West Coast, as in 

other parts of the country. This was 

especially emphasized by a recent 

series of events and announcements. 

Standard of California announced 

its intention of building two “large” 

catalytic reforming units as part of 
a $30 million refinery program. 

At the same time, Shell announced 
that construction would start im- 
mediately on a 4,500-b/d Platforming 
unit at the Martinez refinery, near San 
Francisco. 

Union Oil announced development 
of a new method for removing sulfur 
from crude oil. 

General Petroleum has started con- 
struction on a TCR (Thermofor cat- 
alytic reformer) unit at Torrance and 
expects to have the 15,000-b/d plant 
on stream next July. 

Richfield has a $40 million expan- 


sion program with a new Fluid cata- 
lytic cracking unit under way at its 
Watson, Calif., refinery but hasn’t 
announced any plans for a catalytic 
reforming unit. 


Two of the smaller integrated com- 
panies in Los Angeles Basin entered 
the octane race recently. Douglas Oil 
Co. is putting an Atlantic catalytic 
reforming unit in its Bakersfield re- 
finery, and Rothschild Oil Co. has 
a UOP Platforming unit near comple- 
tion at its Santa Fe Springs plant. 


And how the money goes! GP’s 
project is priced at $9 million. Shell 
is putting $1,700,000 into its unit. 
Standard didn’t say what it would 
spend on its reformers but has ear- 
marked $30 million for an expansion 
program and two units could account 
for about two-thirds of it. Union Oil 
has finished one expansion and has 
another $40 million one coming up. 


Complete warehouse stocks of HI-V-1 
motor oil are available at: Enid and 
Oklahoma City, Oklahoma; Superior, 
Omaha; Grand Island and Lincoln, 
Nebraska; Hutchinson, Kansas; Mason 
City and Rock Rapids, lewa; Denver, 
Colerade, and Amarillo, Texas. 
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Natural Gasoline Up 0.625c; Markets Quiet 


Mid-Continent prices for Grade 26-70 natural gasoline 
were 0.625c higher—at 6.375c, Group 3, and 5.875c, 
Breckenridge—in otherwise quiet oil markets the past 
week. Most prices were unchanged. A free supply of 
tankers and barges for water hauls, plus product offer- 
ings in quantity at principal pipe line terminals, con- 
tinued to indicate a trend slightly in favor of a buyer’s 
rather than seller’s market. 

Refined motor fuel prices were beginning to show signs 
of easiness in a number of areas, while distillate fuel 
sales continued to lag. On the other hand, No. 6 fuel 
prices were reported firmer in the Midwest, and lique- 
fied gas producers noted that the increasing use of un- 
derground storage apparently has made for fewer quan- 
tities of distress propane this summer than in other years 
(see p. 30). 

In the East, Wilkes Barre, Pa., was the scene of the 
most recent outbreak in retail gasoline price cutting 
(see below), and there were no signs of abatement in the 
price battles already in progress. Seaboard marketers 
also said their commercial consumer gasoline accounts 
(“even the small ones’) were being enticed away by 
competitors’ offers of free air compressors and dispens- 
ing equipment. 

Midwestern reports featured bulk offerings of regular- 
grade gasoline at Great Lakes Pipe Line terminal points 
at “Group 3 low, minus 0.25c, plus transportation.” On 
the other hand, NPN learned that farm discounts on 
gasoline have virtually disappeared in Indiana and Wis- 
consin, and were in the process of being discontinued in 
Michigan. The trend toward a so-called “normal” dif- 
ferential in the Midwest of 1.5c between consumer and 
dealer tank wagon prices also was noticeable in North 
Dakota and Minnesota, NPN sources said, 


In another gasoline price development, a Kansas re- 
finer reported reducing his tank car price for 84 oct. 
regular-grade 0.25c to 11.375c per gal., adding that he 
was still losing business at the lower quotation. 

Consensus in the trade was that movement of products 
was in the usual late-summer doldrums, and inventories 
of all products, including gasoline, were higher in the 
week ended Aug, 15. 

Seven tankers totaling 76,562 tons deadweight were 
reported laid up because of unfavorable operating reve- 
nues, and ocean freight rates continued easy despite the 
fact that about 5% of the world’s fleet now is out of 
service. A total of 125 tankers, 36 U. S. flags and 89 
foreign, were reported in lay-up, which compared with 
118 ships the week previously. In deadweight tons, the 
lay-up figure was 1,635,942 on Aug. 19 as compared to 
1,289,380 on Aug. 12. 

Decline of 14c per ton in rates paid for Gulf-North 
of Hatteras black oil voyages was reported by charter- 
ing sources in New York. Gulf-USNH bunker oil trip 
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was fixed at $2.00 per ton (USMC minus 30%), down 
from $2.14 (USMC minus 25%), and a foreign flag 
tanker was reported fixed for NWI-North of Hatteras 
at $1.62 (USMC minus 40%), compared with last previ- 
ously paid rate of $1.76 (USMC minus 35%). Trade 
sources reported continued concentration of idle tonnage 
in Caribbean waters, with few orders in market for Sep- 
tember voyages. 

On inland waterways, also “indicated” barge rates 
were described as “low.” 

While transportation companies continue to quote spot 
Mississippi River rates of 0.175c per ton-mile for full 
clean and dirty tows, and 0.225c for single barges, it 
was said that some barges were moving at sharply 
lower rates in order to keep equipment from being idle. 
Two sources said that recent sales of distillate at de- 
livered prices to northern terminals included an “ap- 
parent” barge rate of 0.125c per ton-mile. A third source 
estimated that transportation had been arranged at “0.1c 
or slightly less” for a single river trip. This would be 
less than half the 0.2c to 0.225c ton-mile rates for last 
winter. 

A decided factor in slowing down the movement of 
distillates this summer has been the 0.5c fill-incentive 
discount prevalent in the East, and good until Sept. 30, 
trade sources declared. The majority of eastern barge 
buyers still are waiting “until the last moment” to fill 
up, which many say, points toward an active month 
ahead. For the time being, however, quite a few pri- 
mary suppliers are wondering where they will find room 
to store their production of No. 2 fuel. 


In the export trade, a sale of 500 drums of dark green 
petrolatum for September shipment to France at 3.85c 
per Ib., in reconditioned drums, FAS New Orleans, was 
reported. A month ago, German interests captured some 
large-volume petrolatum business from U. 8S. marketers, 
but Germany reportedly now is sold out for the time be- 
ing. 

Details of retail gasoline price wars follow. Prices 
are exclusive of state and federal taxes, the amount of 
which is indicated in parentheses. 


Wilkes Barre, Pa. (7c)—Price battle broke out here, 
60 miles north of Reading gasoline price war (see Aug. 
19 NPN, p. 50). Prices in Wilkes Barre and at Scranton 
dropped 1 to 2c for tank wagon deliveries and from 2 to 
3c at retail. Service station prices for regular were 
17.9c and 18.9c; “normal” is 21c, according to NPN 
sources. Opinion varied as to cause for outbreak of 
price cutting, some marketers saying “under-the-canopy” 
discounts were responsible, others that “entire gasoline 
situation looks weak.” 


Mansfield, Ohio (7c)—About half of service stations 
in Mansfield became involved in a gasoline price war, 
with regular-grade prices for some major brands down 
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Summary of Daily Gasoline Prices (Aug. 18 through Aug. 24) 


Monday Thursday Tuesday 

Moter Gasoline 93 Oct. (Premium): Aug. Aug. 20 Aug, 18 

x, i (Feuns e New ha. pet}. > ae Se 30-14.28 $3.30-16.05 4 .75-14.25 
E. Tex. (Truck Tnsp. oe ¥ 33 13.5 , 13. H 


(2312-6-13 138 (2)12.5-13.125 
6)12.375-13.125 
(4) 12.375-13.125 

13-13.75(2) 

13-13.75 


t. W. Tex. (Truck Thsp 


Motor Gasoline 88 Oct, (Premium) : 


N, Tex, (Texas & New Mex. shpt.) 
W. Tex, (Texas & now Mex. shpt.). 
EB. Tex. ( k Ths 


Motor Gasoline 84 Oct, (Regular): 


11.75-12.25 
Motor Gasoline 82 Oct. (Regular): 
N, Tex. (Texas & er Mex. anpt.). + (2)11,75-12.25 (2)11.75-12.25 (2)11.75-12.25 (2)11.75-12.25 
B, Tex. ( 11.75-12 11.75-12 11.75-12 .T5-1 11.75-12 
Cent. W. Tex, (Truck ‘rnap.” ecececes 11.75 11.75 11.75 11.75 11.75 
Motor Gesoline 60 Oct. M & below: 


» Group 3 (Okla. 10.625-11.125 10.625-11.125 10.625-11.125 10.625-11.125 
Okla.” Group 3 (Northern shpt.) 10.625-10.875(2) 10.625-10.875(2) 10.625-10.875(2) 10.625-10.875(2) 
Midwestern (Group 3 basis) ......... 10.625-10.875 .625-10.875 10.625-10.875 10.625-10.875 
‘ex, (Texas New Mex. shpt. 10.75-11.8 b 10.75-11.8 * 75-11.8 
. Tex (Texas & New Mex. shpt.). 11.25-11.5 5 
B. Tex. ( pase.) (2)11-11.125 (2)11-11.125 
Cent. W, Tex, (Truck Tnsp.) ........ 11 11 
Motor Gasoline 92 Oct. (Premium): 


10.625-11.125 
10.625-10.875(2) 
10.625-1 ie 


11.25-11.5 
(2)11-11.125 
11 


11.25-11.5 
(2)11-11.125 
11 


86 Oct. (Regular) 


Western went " Clty: 


90 Oct. 
88 Oct ¢ 


14.15-14.6 
13-14.1 

(2)14.5-14.6 

(2)13.4-14.8 
13.4 


15.15(2) 
14,15(2) 


15.4-15.7 
15.3-15.6 
16(2) 
144-16.6 
14.4 


14.15-14.6 
13-14.1 
(2)14.5-14.6 
4.4 
(2)13.4-14.8 
13.4 


15.15(2) 
14.15(2) 


15.15(2) 
14.15(3) 


14.15-14.6 

13-14.1 

(2)14.5-14.6 

(2)13.4-14.8 
13.4 


15.15(2) 
14.15(2) 


15.4-15.7 
15.3-15.6 
16(2) 


14:4-16.6 
14.4 


14.15- "at 6 
13-14 
(2)14. 5-14. 6 


(2)13.4-14.8 
13.4 


14.15-14.6 
3-14.1 
(2)14.5-14.6 


(2)13.4-14.8 
13.4 
15.15(2) 


14.15(2) 


15.15(2) 
14.15(3) 





Western Penna., Pittsburgh: 
90 Oct. (Prem.) . 15.5 
86 Oct. . 14.25 


15.5 
14.25 





2.2c gal. to meet competition from two independent re- 
tailers—one posting price 3.2c and other 2.6c below so- 
called “normal” of 21.2c. Competitors crowded inde- 
pendents’ driveways with cars, ordering one gallon of 
gasoline and making numerous service demands, then 
offering large denomination bills to exhaust supplies of 
change, but these moves failed to bring any change 1 in 
price situation. 

Hartford, Conn. (6c)—Retail price situation here was 
described as “still in a mess” although, generally, post- 
ings were unchanged at 15.9c for private brands, 16.9c 
to 18.9c for major brands. Tank, wagon prices were 
lower, with Sun Oil reducing Blue Sunoco posting to 
dealers 1.9c to 14.4c, and Socony-Vacuum cutting dealer 
price for mobilgas 1c to 14.9c. 

Providence, R. I. (6c)—-Retail prices in Providence also 
were unchanged, at 15.9c for private brands, and 16.9c 
and up for major brands, but NPN sources said in- 
creasing number of stations were posting reduced prices. 
At tank wagon level, Sun Oil reduced ic to 15.4c, At- 
lantic Refining cut 1.5¢c to 14.9c, and Socony-Vacuum 
spokesman said company was giving dealers 1.5c “vol- 
untary allowance” from its 16.4c posted tank wagon 
price. 


GULF COAST 
3-Cargo Export No. 2 Inquiry 


An inquiry for three cargoes of No. 2 fuel for export to 
countries cut off from supplies at Abadan was reported 
at the Gulf the past week in otherwise quiet trading. 
The ouster of Mossadegh in Iran, on the other hand, 
may do much to reduce cargo purchases in the U. 8S. for 
Abadan-shorted countries, and some traders estimated 
that a settlement of the Anglo-Iranian dispute, opening 
to the genera] market the 600,000-bbl. British-owned re- 
finery, was a distinct possibility. 

The developments in Iran, however, had little effect 
on the size or price of offerings in the Gulf cargo mar- 
ket. Refiners apparently were unwilling to offer No. 2 
fuel for October, November and December inasmuch as 
these are the months of most active demand. Prompt 
No. 2 fuel was readily obtainable, however, and there were 
reports that some material was offered at 8.25c for early 
loading with similar quantity “tied-in” at ‘the low, date 
of (January) lifting.” 

The very fact that the request was made for No. 2 
fuel for export seemed to point to a soft distillate mar- 
ket. With only limited use of No. 2 fuel for heating 
purposes in foreign countries, many cargo traders as- 
sumed that the buyer asked for No. 2 fuel in the hope 
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that offerings would appear with a Diesel index compar- 
able to a medium gas oil. No sales were reported, how- 
ever, and most offerings of distillates were confined to 
the first month of the request, it was said, 

Virtually all grades of motor gasoline were obtainable 
for fairly early loading, and some sources said that “even” 
93 oct. premium gasoline could be found in prompt spot 
lots. 

It was the opinion of several in the trade that bunker 
“C” fuel was the firmest product pricewise. However, 
the recent heavy purchases by an East Coast major of 
domestic residual appeared to have ceased temporarily. 
One cargo trader declared that “about four cargoes of 
heavy” could be found at prices ranging from $1.85 to 
“possibly 5c off.” 

Four foreign flag tankers reportedly were idle in 
Caribbean waters, awaiting orders to load residual at 
Caribbean plants, a development that many sources said 
was “sign of a slow market.” No changes in refiners’ 
prices were disclosed. 


ATLANTIC COAST 


Summer Quiet Continues 


If late August sales of heating oils are any criter- 
ion, September will be an extremely active month, pro- 
viding distributors are to start the fall season with 
sufficient supplies on hand. This was the only consola- 
tion in the past week of extremely quiet trading. 

Distillate prices were still “easy,” gasoline markets 
shaken up by the spread of retail price wars, and heavy 
fuel was being undercut by spot lots of natural gas. 

A number of large eastern marketers estimated that 
their reseller heating oil customers “probably” will delay, 
until as near Sept. 30 as possible, making commitments 
timed to “get in under the wire” on summer-fill dis- 
counts. Actually, one New England terminal operator 
declared that there would be a shortage of barges in his 
area if too many customers tried to buy at the same 
time. “Some of them may find themselves paying the 
full posted price,” this supplier added, 

Increased efforts to market gasoline through lower 
prices to service station operators, as indicated in the 
rash of price wars in the Northeast, was reflected in a 
loosening of supplies in bulk, according to most reports. 
It now was possible to purchase a T2 cargo of gasoline 
delivered to any principal port North of Cape Hatteras, 
trade sources said. 

Low ship rates from the Caribbean tended to keep 
heavy fuel prices on the “easy” side. In addition, there 
were reports that pipe line companies unable to use 
their total line tenders of natural gas destined for New 
England have offered spot materia] at “10c per 1,000,000 
Btu.” below prevalent prices for bunker “C” fuel. A 
similar instance was reported in the South where gas 


pipe lines are said to be “crowding” heavy fuel mar- 
keters. 


No changes in suppliers’ prices were reported, and 
many in the trade said that “vacation schedules” would 
persist through most of the month of August. However, 


should gasoline inventories fail to decline seasonally, weak 
prices were widely anticipated. 


CHICAGO DISTRICT 


Spot Trading Features ‘Package’ Deals 


Transportation once more figured largely in trading 
when Chicago District sources last week disclosed recent 
spot purchases of light fuels at delivered prices 
on “package deals” using seller’s towing equipment. 

Market positions of all products showed little change. 
However, three refiners had “lake front” gasoline avail- 
able, still on the condition that buyer furnish tankers. 


AUGUST 26, 1953 





Explanations of Price Tables 


The reader’s attention is directed to the fol- 
lowing explanations which apply to the Sum- 
mary of Daily Gasoline Prices appearing on page 
28 and the price tables appearing on pages 31-36 
of this issue. 

The letter “X” indicates a change in prices if 
the change is on the low of the price range, the 
“X” is adjacent to the low; if the change is on 
the high of the price range, the “X” is adjacent 
to the high; a change from one flat price to a 
higher or lower flat price, or elimination of the 
low of a price range, is indicated with an “X’’ 
to the left of the new price; elimination of the 
high of a price range is indicated with an “X” 
to the right of new price. 

Parenthetical figures indicate number of com- 
panies quoting when two or more companies 
quoted the price shown. In the Gulf Coast Cargo 
table on p, 34 all prices reported are shown. In 
all other tables, only the lows and highs of 
the ranges of prices are shown; no attempt is 
made to show prices within the lows and the 
highs, and therefore no attempt is made to in- 
dicate the number of companies contacted for 
prices for each product. Nearly 200 primary sup- 
pliers (refiners and tanker terminal operators), 
plus an even larger number of other sources 
(jobbers, compounders, consumers, distributors, 
brokers, tank car marketers, etc.) are contacted 
for prices at regular intervals. 











Broker offerings of “pipe line” regular-grade gasoline 
at 12.875c and 13c had no takers. Offerings reportedly 
were slightly higher priced than jobber contract prices 
of about 12.85c, FOB Chicago District. 

Pressurizing of Herscher (Ill.) dome, because of sus- 
pected underground leakage, has been temporarily halted 
and large industrial consumers have again swung to us- 
ing natural gas in volume. Despite this, however, trade 
sources said residual fuels were firm, and firmness was 
pointed up in one inter-supplier transaction which re- 
portedly was made at prices close to seller’s quotations 
to the trade. 

Trading in light fuels disclosed sharp discounting in 
towing rates for single trips. One buyer reported buying 
kerosine and Diesel fuel at undisclosed delivered prices, 
but said towing rate figured at “about” 0.15c per ton 
mile. Buyers also said towing rates in “package deals” 
had been shaded on two full tows of No. 2 fuel delivered 
dockside Chicago at “about” 9.2c and “about” 9.4c. 
Another open market trader said a recent purchase of 
No. 2 fuel had been made on a tie-in basis, with trans- 
portation going at “0.1lc per ton mile, or slightly less” 
for a single trip. 

As for movement of light fuels from local primary stor- 
age to secondary storage, suppliers said these grades 
were in need of “weather” to stimulate call. Jobbers still 
were not filling their tanks despite an Oct. 10 due date 
on current invoices. and, in some cases, price protection 
on quantities ordered before Sept. 1. A number of 
sources said the distillate fuel problem goes all the 
way back to the “disinterested” home owner. 


MIDWESTERN (Chicago-E. St. Lovis Area) 


‘Pipe Line’ Gasoline Offerings Increase 


Spot offerings of “pipe line” gasoline were increasing, 
according to Midwest trade sources the past week, and 
one large refiner said “eagerness” with which product was 
being offered pointed to easing of prices. 

Light fuels were quiet with jobbers still reluctant to 
place orders against contracts with their suppliers. A 
tank car marketer disclosed purchase of an “industrial” 





Oil MARKETS 








NPN Gasoline Index 


Cents Per Gal. 
T.W. Tank Oar 
12.70 
Month Ago , . 12.69 
WOES BOD ice re vocccccecnses 15.32 11.65 

Dealer index is an average of dealer tank wagon prices 
ex tax in 50 cities. 

Tank car index is weighted average of following wholesale 
markets for regular-grade gasoline, FOB refineries or ter- 
minals: Okla., Midwest, W. Penna., Calif.. N. Y. Harbor, 
Philadelphia, Jacksonville, Boston and Gulf Coast. 


*Aug. 17 figure revised to read 16.51. 











grade of No. 2 fuel at 7c, Group 3, for resale. Refiners’ 
quotations for No. 2 to the trade ranged from 8 to 8.125c. 

Most trade sources said gasoline was being offered at 
pipe line terminals at ‘0.125c off” refiners’ Group 3 low 
quotations, plus pipe line tariff, to the trade. Inter- 
supplier offerings generally were said to be at “0.25c 
off”; however, other trade sources said volume of offer- 
ings indicated it would be easy for a buyer to “bargain 
downward.” No trading was disclosed, which was in- 
terpreted by marketers as meaning that spot prices had 
not dipped far enough below contracts to draw jobbers 
and distributors away from their suppliers for at least 
part of their material. 

Residual fuels were firm. One marketer was in mar- 
ket for up to 15 cars of No. 6 fuel for use as boiler 
fuel at $1.00, Group 3, for resale. Others offered this 
fuel at $1.05 to the trade. Two other marketers hiked 
their prices 5c for No. 6 to quote $1.10 and $1.15, Group 
3, respectively. A refiner disclosed recent sales of No. 6 
fuel at “premiums” of as much as 40c; quotations con- 
tinued to range from $1.10 to $1.30. 


CENTRAL MICHIGAN 


Light Fuel Shipments Increase 


Light fuels started moving in larger quantities to job- 
ber storage, according to Central Michigan refiners dur- 
ing the third week of August. Reports on status of 
residual fuels revealed product’s position still unsettled. 
Demand for gasoline against contracts continued strong. 
Refiners’ quotations were unchanged for all products. 

Pickup in light fuel shipments was at least partly due 
to “discounts” reportedly being made at 0.25 to 0.5c off 
refiners’ quotations. Some deals were at a price per- 
mitting a temporary margin of as much as 3c below 
delivered tank wagon prices. Depending on quantity and 
delivery date, some refiners consider 0.25c discount 
“normal” for summer. Others, however, say they quote 
no special summer prices to the trade, but allow pay- 
ment to be deferred until as late as Oct. 10. 

Although residuals were indicated as still unsettled, a 
number of refiners said product’s over-all position had 
improved. Three refiners have kept their summer resi- 
dual inventories low through lake shipments and say 
they will enter winter season with low supplies. 

Gasoline inventories remained low at some plants 
because of strong demand at retail. One refiner said he 
was “out” of gasoline and others were keeping barely 
ahead of demand. Nevertheless, refiners said product 
was easier to borrow and there was general relaxing 
of concern over possible spot shortages. 





Crude Oil Prices 


No changes reported in crude oil prices in 
week ended Aug. 22. For complete crude oil 
price schedules, see p. 38-39 of this issue. 











MID-CONTINENT 


Gasoline, Residual Demand Strong 


Gasoline continued in fair demand against contracts 
and some industrial customers were still in market for 
residual fuel in the Mid-Continent the past week. Dis- 
tillate trading, however, remained almost non-existent, 
and little lubricating oil activity was reported. 

According to most trade sources, gasoline withdrawals 
against contract gasoline shipments were good, although 
material was offered to spot buyers in some cases at 
0.125c to 0.25c “under Group 3 low, plus pipe line trans- 
portation.” Locally, contract gasoline sales were good, 
and some inland Texas refiners said they were still 
pressed to keep up with their regular-customer demand. 
Most refiners agreed, however, that generally, gasoline 
demand was on the decline. 

Residual fuel was still described as the strongest of 
all products in the Mid-Continent. In Kansas, refiners 
said both Nos. 5 and 6 were “on the scarce side,” with 
most sellers asking “at least $1.25 for No. 6. Some ma- 
terial was moving in Kansas, however at $1.15, low price 
quoted by one refiner. 

In Oklahoma, marketers said high sulfur was hard 
to find at less than $1.10, low sulfur at $1.15, Group 3 
basis, for resale, “in any quantity.” Several lots of Nw. 5 
fuel were resold by an Oklahoma marketer at prices rang- 
ing from $1.30 to $1.60 “depending on pour test and vis- 
cosity,” all FOB Group 3 basis. Bulk of No. 6 produc- 
tion at inland Texas plants was still moving to Gulf 
Coast on contract, according to refiners. 

Distillate demand continued slow, although most re- 
finers said they were in good shape on storage. Marketer 
reported reselling two cars of kerosine at 7.875c, and a 
small lot of No. 2 at 7.375c, both FOB Group 3 basis. 

Lubricating oil trading for the most part remained 
light. One refiner, who withdrew his quotation of 16c 
for 600 s.r: cylinder stock July 8, resumed quoting at 
16.5c. Otherwise, refiners’ quotations generally were 
unchanged. 


WESTERN PENNA. 
Petrolatums Up 0.125 to 0.5c 


Except for advances in low quotations for refined pe- 
trolatums, status of products in Western Penna. market 
generally was the same last week with prices unchanged. 

Advances for all grades of petrolatum by one refiner 
raised the lows 0.125 to 0.5c with snow white now quoted 
upward from 7.125c. Refiner stated contract customers 
would be protected for 30 days but increases were ef- 
fective immediately for spot market buyers. 

There were some indications that lubricating oil prices, 
except for 200 vis. neutral, were being shaded, especially 
on lots of larger than one tank car. But no actual sales 
were disclosed, and some refiners expressed concern over 
price shading reports. Prices, they declared, were al- 
ready “too low.” 

Branded motor oils enjoyed steady contract demand 
but there was a dearth of open market inquiry for bulk 
lubes. 

On the brighter side, gasoline demand continued high 
and supplies low. 

Practically no movement of distillate fuels was re- 
ported but most refiners said they were in “comfortable” 
position and were storing against winter demand. 

Wax was tight; no open market sales reported. 


Underground Storage Cuts ‘Distress’ LPG 


Citing fewer distress lots of liquefied petroleum gases 
this season, producer sources in Mid-Continent are con- 
cluding that underground storage of volatiles, while still 
in “trial stage,” has taken off the market some of the 


(Continued on p. 37) 
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Prices at Refineries and Terminals and by Tank Wagon 


90 Oct, Prem. ..... 
84 Oct. ; 
60 Oct. M & below ....... 


(2)12.5-13.125 
(2)11.5-11.625 
10.625-11.125 


OKLA., Growp 3 (Nerthers shpt.) 
90 = Pee (6)12.375-13.125 


-625 
10.625-10.875(2) 


MIDWESTERN (Group 3 basis) 

ee Syree (4)12.375-13.125 
Oct. Reg. . (6)11.375-11.625 

60 Oct. M & below ....... 10.625-10.875 
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(2)14.1-18.1 
(2)13.1-15.6(2) 


17.85-18.6 
15.85-16.1 
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15.85-16.1 
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(FOB — Michigan refineries.) 
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(2)11.5-11.85 

11.175-11.7 


Ohio points 


No. 1 fuel 
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Group 3 & Breckenridge prices are to biend- 
basis shown below. Shipments 
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NAPHTHAS & SOLVENTS 


‘FOB Group 3) 

Stoddard solvent 12,375(3) 
Cleaners naphtha 12.875(2) 
V.M.&P, taphtha . ° 12.875(4) 
Mineral spirits .. " 11.875(4) 
Rubber solvent .. 12.875(3) 
Lacquer diluent .(2)13.125~13.375 
Benzol diluent ..... . (2)14.125—14.625 


WESTERN PENNA. 

On City: 

Stoddard solvent .......... 
Pittsburgh: 

Stoddard solvent 


O110—Quotations of 8.0. Ohio for delivery to 
Mag points: 

V.M.&P. naphth : 18.0 
Mineral spirits & wstoddara 

solvent ... . ° 
Rubber solvent — 


E. TEXAS (Truck Trnspt. lots) 
Stoddard solvent 12.25 


CENT. W. TEX. (Truck Trnspt. lots) 
Stoddard solvent ......ss+. 11.5 


Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT AUGUST 24 


KANSAS (For Kans. Dest’n. only) BRICA NG ILS 
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FUB their terminals. 


92 Oct. 
Prem. Gasoline 
15.4-15.7 
15.3-15.6 


District 


N, Y. Harbor 
do barges 
Albany 16.7(6) 
Baltimore 14.4-16.6 
do barges 14.4 
Baton Rouge 
do barges 
Boston 
Charleston .. 
Corpus Christi 
Houston 
do barges .(2)13.25-14.3 
Jacksonville (2)14.4-14.7(5) 
Miami ...... 14.7 
Mobile 14.4(3) 
New Haven. 16.543) 
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13.9-15.35 


Gas House 


Gas Olls(*#) No, 4 Fuel 
(10)$3.22-3.78 
k (10)3,19-3.68 
Albany ..... 10.7 3.98 
3.25(2) 
3.19 
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Providence . 10.6 
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Tampa .... 
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AT. Sr 


10.45 


10.2 


No. 6 Fuel 
Ne Sulfur 
Guarantee 
2.28(13) 


Houston 
Jacksonville 
Miami 

Mobile 

New Haven 
New Orleans .. 
Norfolk 
Pensacola .... 
Philadelphia 
Pt. Everglades 
Portiand ..... 
Providence 


2.28(8) 
2.18(2) 
2.32(2) 
2.2915) 
2.2345) 
2.16(6) 


86 Oct. 
Reg. Gasol 


Refinery & Terminal Prices (Continued) 


PRICES IN EFFECT AUGUST 24 
ATLANTIC & GULF COASTS 


Prices are of refiners, FOB their refineries & tanker terminals and of tanker terminal operators, 


Ships’ bunkers prices are exclusive of lighterage. 


83 Oct. 
.G u 





14.15-14.6 
13-14.1 
15.2(7) 

(2)13.4-14.8 
13.4 


15.2(9) 
(2)13.1-13.25 
11.5-12.5 
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13.4(3) 
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$2.25(15) 
2.2514) 
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No. 5 Fuel 


$2.77 
2.74 


(2) 10.25-11(14) 
(2) 10.15-10.9(14) 
ane 11.3(9) 
13.4 11.1(9) 
. 11(4) 
12.3 10.3 


14.2 10.95-11.2(15) 
+ 1145) 


10-10.25 
9.625-9.75 
11.8(11) 
11.8 
11.1(¢4) 
11.1(8) 
(2)10.3-10.33(2) 
10.3 
11.05(7) 
11.1(2) 
10.85-11.1(9) 
10.75-11(9) 
11.845) 
11.05-11.3(8) 
10.95-11.2(8) 
11.8(7) 
11.7(8) 


11(7) 


Diesel OfF1(* #) Light Diesel( #) 
Ships’ Bunkers Ships’ 
(50 cet., 55 d.i.) (46 cet., 45 4.1.) Bunkers 


Shore Plants 
10.15-10.4(7) $4.34(4) 
10.7(4) at 
10.545) 4.3414) 
4 3.74(2) 
10.6(6) 4.38(3) 
10.3(2) 4.30(2) 
902) _ 8.tds 
4.473(5) 
473(3) 


10.6516) 
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10.5(5) oa 
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10.7(4) «au 
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10.55(5) 


10.2(7) 
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3.49 
3.15 
3.49(5) 
3.49(2) 


4.0114) 


4.429-4.431(4) 


$2.25(10) 
2.2514) 
1.95(2) 
2.29(5) 
2.2013) 

(2)1.95-2.10 

1.95411) 
2.18(6) 
2.1543) 
2.00 


2.27 
1.9514) 
2.23(5) 
2.30-2.35 
2.25(8) 
2.15(3) 
2.29 
2.26(3) 
2.2015) 
2.1345) 


(Of refiners, FOB refineries, in conte per en. 
tank cars or transport trucks) 
Commercial Industrial 
Propane Propane 
& 8 
8(3) 8(3) 


3.625(2) 
3.625 


WESTERN PENNA, (T.0,, in Bulk) 
White Crude Scaie: 


122-124 A.M.D.  cacevceess 5(4) 
124-126 A.m.p. 514) 


. SEABOARD 


Melting pointe are AMP, higher thas 
EMP. Prices are for carload lots. Domestic 
refinery; 


im bags or 


N.Y. Domestic N.Y. Expert 
6:1(2) (2)5.5-6.1(2) 


Crude Seale 
124-126 white 


7.95 
7.95(3) 
7.953) 


Prices to jobbers & distributors in tank car 
and/or truck lots FOB refineries, 
pipe line terminals and inland waterway barge 
terminals. 


90 Oct, Prem. ...-.-++ee0« (2)13.85-14.625 
84 Oct. Reg. (2)12.85-13.625 


Range oil oe ae ee -(2)10.875-11.5 


9.875-10.5 


Heavy Fuel Olis 

No, 5, low sulfur ........ 
No, 5, high sulfur ........ 
No, 6, low sulfur 

No, 6, high sulfur 


6.75-6.9 
(2)6.75~-7(2) 
5.9-6.375 
(2)5.7-6 


MEXICAN BUNKER PRICES 


U. S. DOLLARS PER BBL. OF 159 LITERS 
Bunker © Dieset 


(Ships Bunkers) 
Mexican Guif 


$3.75 
3.75 


Tampico 
Veracruz 
Minatitlan 


Manzanillo 
Salina Cruz 


PACIFIC COAST 


(In Ships’ Bunkers, Diesel Fuel Bunker © Puct 
or Deep Tank Lots) (P.S. 200) (PS. 400) 
San Pedro, Calif.. $4.20(5) $1.80(5) 
San Francisco .... 4-41(4) 1.8514) 
Portiand, Ore. .... 4.62(4) 2.1014) 
Seattle, Wash. .... 4.6214) 2.1014) 
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Oil PRICE SECTION 





Refinery & Terminal Prices (Continued) 
PRICES IN EFFECT AUGUST 24 


GULF COAST—CARGOES, DOMESTIC & EXPORT, ALL PORTS 


Cargo prices are FOB ship at U. 8. Gulf, minimum of 000 bbis., and 
. ° are refiners only to 
other refiners, export agents, or tanker terminal juan tee figure in SS after on 
price indicates the number of companies Quoting that price. 
Aviation Gasoline (MIL-F-5572) . Kerosine & Light Fuels 
Grade 115/145 .... 19.75 41-43 w.w. Kerosine 
Grade 100/130 .... 18.25 ay 25-9 - 
anu. ae 9(2)-9. -5-9.625(3)-9.75(3) 
Motor Gasoline 8.25(2)-8.5(2)-8.625(3)-8.75(4)-8.875 
93 Oct. Premium.. 
12.75(3)—12.875—13(2)-13.25(2) 
90 Oct. Premium... 12.25(2)—12.375-—12.5 
87 Oct. Regular .. 
11.75(3)—11.875-12(4)-12.25 
11.25(2)—11.375~-11.5-11.75 
11(2)—11.125-11.5 


Diesel & Gas Olls 

43-47 Diesel Index. 
48-52 Diesel Index. 
53-57 Diesel Index. 


8.375-8.75(2)-8.875 
8.5-8.875(2)-9-9.125 
8.625-9(2)-9.25 


Heavy Fuels—Cargoes 


No. 5 Fuel, 0-10 p.t. $2.60—2.65 
Bunker ‘‘C’’ Fuel.. $1.85(7)—1.90(2)-2.00 


MIDDLE EAST CRUDE PRICES 


(Prices are per bbl. of 42 U. S, gals., exclusive of local port or other governmental] charges, sales 
taxes, etc., if any; FOB loading port indicated, for gravities shown; 2c per bbl. differential per 
degree of gravity applies for gravities a ae those shown) 

Gulf 


83 Oct. Regular ... 

seer 

70-72 Oct, M 
Leaded ......... 10.5(2)-—10.75-11(2) 


Company Crude Gravity 
Anglo-Iranian Kuwait 31-31.9 $1.72 
Anglo-Iranian Iraq 36-36.9 1.92 
Anglo-Iranian Qatar 40-40.9 
Esso Export Arabian 36-36.9 
Esso Export Basrah 36-36.9 
Esso Export Qatar 36-36.9 
Gulf Exploration Kuwait 

M.E. Crude Sales Arabian 
Socony-Vacuum Arabian 
Socony-Vacuum Iraq 
Socony-Vacuum Qatar 


Effective Date 
July 16, 1953 
July 16, 

July 16, 
July 27, 
July 27, 
July 17, 
July 16, 
July 21, 
July 24, 
July 24, 
July 24, 


Port 
Mina-al-Ahmadi, Kuwait 
Fao, Iraq 
Umm Said, Qatar 
Ras Tanura, Saudi Arabia 
Fao, Iraq 
Umm Said, Qatar 
Mina-al-Ahmadi, Kuwait 
Ras Tanura, Saudi Arabia 
Ras Tanura, Saudi Arabia 
Fao, Iraq 
Umm Said, Qatar 


Tripoli, Lebanon/Banias, Syria July 16, 
Sidon, Lebanon July 17, 
Tripoli, Lebanon/Banias, Syria July 17, 
Sidon, Lebanon July 21, 
Sidon, Lebanon July 24, 
Tripoli, Lebanon/Banias, Syria July 24, 


) 
& 


pO be be pe pe ns 


| 


Angio-Iranian Iraq 
Esso Export A.aolan 
Esso Export Irea 
M.E. Crude Sales Arabian 
Socony-Vacuum Arabian 
Socony-Vacuum Iraq 


BESEERSSSENSES 


NNN 
ro) 
© 


VENEZUELAN CRUDE PRICES 


Prices are of Creole Petroleum Corp. for sale and/or purchase of cargo-lot quantities FOB 
deepwater terminals at ports named, and are subject to crude availability and company’s require- 
ments; 2c per bbl. differential per degree of gravity applies for gravities below and above those 
shown, except for Lagunillas Heavy for which price shown applies regardless of gravity. Price 
applicable for each cargo is that in effect at time vessel tenders for loading. For purchases made 
in fields, prices shown are basis for such purchases with deductions being made for terminaling 
and pipe line services in accordance with published tariffs. Purchases by Creole not subject to 
contracts with Venezuelan government are made at prices established by schedule shown below 
less 1c per bbl. 
Price Effective 
Gravity API $/Barrei FOB Date 

14-14.9 . Las Piedras or Amuay June 23, 1953 
19-19.9 Amuay June 23, 1953 
Fiat 4 Las Piedras or Amuay Oct. 11, 1952 
26-26.9 ; Amuay June 23, 1953 
26-26.9 . Amuay June 23, 1953 
30-30.9 Amuay June 23, 1953 

30-30.9 Las Piedras or Amuay June 23, 

48-48.9 y Tucupido June 23, 

Puerto La Cruz June 23, 

Puerto La Cruz June 23, 

Puerto La Cruz June 23, 

Puerto La Cruz June 23, 

Caripito June 23, 

Caripito June 23, 
Capure (Pedernales) June 23, 1953 


AVIATION GASOLINE PRICES 


(Prices are for tank cars, barges or truck transport lots; aviation gasoline meet specificatios 
MIL-F-5572, unless otherwise noted.) 
District Grade 100/130 


Grade 91/96 
19 .6(2) 18.1(2) 
19.7 18.2 
18.1 
18.1 


17 
17 


45-12. ret ii 
11.95(3) ean F 10.85 


coos 10. 75-11 .7 
11.2-11.45(3) 10-10.7 
7.5(3) 


7(3) 
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Oil PRICE SECTION 





Tank Wagon Prices 


y for gasoline do not include tazes; they do, however, 
mepection fees as shown nezt column. Gasoline 


effective Aug. 24, 1953, as posted by principal marketing companies at 
their headquarters offices, but subject to iater correction. 
—— = per gal., pons oy in = gasoline and kerosine prices, 


aia. 1/460 om gasoline 1/8e; IM, 3/100c; Ind 
2/25c; Kans. 1/100c; La. 1/32c; Minn. 5/200¢; Mo. 1/25c; Neb, 2/100c; 
Nev. 1/20c; N. C. 1/4e; N. D, 1/20c; Okla, 2/25c; 8. C. 1/8; 8. D 
1/40c; Tenn, 2/5c; and Wise. 3/100c 

Kerosine inspection fees only: Ala. 1/2c; Towa 1/50c; Mich, 1/5e 





T.W. T.W. Taxes T.W. 


Allentown, Pa. 16.7 
- 17.0 
we VSercds.es 290 
-. 17.0 
. 16.7 
- 16.1 
- 17.0 
. 14.4 


= 
° 


ilkes ° 
Williamsport .. 
— 

Ss 4 pense ae 


Seoeoeo & SEeseoooeo 


— 


Syracuse 
Watertown ... 
Baltimore, Md. 
Richmond, Va. . 
Charlotte, N. C. 
Jacksonville, 

4 er 


SHR SRUSSLANIAnaawy 
ae FODHOCOCNONNO 


— 
OO LOPPSSSaGevyernnyss 4» AAsrwAsAIAs 


oo SeocoooSeSeoooO: 


Mineral Spirits var. 
Philadeiphia,Pa, .... 18.5 20.0 
Pittsburgh 22.0 23.0 


Philadelphia,Pa. 
Discounts: 

Kerosine and Nos. 1 & 
discount of 0.75c allowed at Wilmington, Del., 
and Pennsylvania points; 0.5¢ at all other 
points. 

Notes: 

Kerosine—Thru Pa, & Del., add ic per 
gal. for t.w. deliveries of less than 100 gals. 
at one time. Camden—Add lic for deliveries of 
100-299 gals., 2c for less than 100 gals. 

Mineral Spirits prices also apply to Stod- 
dard Solvent 


Effective dates: x Aug. 13, xf Aug, 14. 


CONT’L (N. B. Prices are Continental's 

tankwagon prices, Current selling 

On prices may vary from those shown 
because of local conditions.) 


Conoco Demand 
N-tane (3rd Kero- 


Gaso- 
—— Grade) line sine 
Wagon Taxes T.W. 
Denver, Col. ... oe: 8.0 15.3 
Grand Junc, ... 18.2 7.2 8.0 17.6 
waccccces. IBe8 8.0 16.0 
Wyo, .. 16.7 15 15.5 


Snocavnwsaowoe 


Salt Lake, WW. es 
Twin Falls, Ida. 
Albuquer., N. M. 
Roswell 


et et et et et et Dt et et ee te 
ReGaba -nbaone 
+ bees 

BES: FE: : 

eeo- 

Sh hath ahead abadadaded 
@eucounccooooos 

. 


Grweonnwonooooow 


- 


SESESEBMSSSHE 


FF 
3 
ef 


AUGUST 26, 1953 


CHEVRON 


FF 


Portland, Ore. 
Seattle, Wash. 


Boise, Idaho 

Salt Lake, U. 
Honolulu, T, H... 
Fairbanks, Alaska. 
SPS duno cts 


ee DANO OOS SSO 
Sovootuseuesooo 


San Fran... 
Los Angeles 
Fresno .. 
Phoenix 


Honolulu 
Fairbanks 
Juneau 
Taxes: 

Boise—Sc gas tax applies motor fuel 
only; avgas taxes are 2c federal, 2.5¢ state. 

Salt Lake—T7c gas tax applies to motor 
fuel only; avgas taxes are 2c federal, 4c 
state. 

Honolulu—-8.5¢ gas tax applies to motor fuel 
only; avgas taxes are 2c federal, 3.5¢ — 
torial, Standard Diesel/furnace oil price 
ex ic territorial liquid fuels tax. All LT 
prices are ex Hawaiian gross income tax of 
1% to resellers, 2.5% to consumers. 

Notes: 

Gasoline—For other deliveries Chevron 
(Regular) and Chevron Aviation 80/87, add to 
400-gals.-and-over price 1.0c for 40-199 gals. : 
0.5¢ “he 200-399 gals., 

Marine trade in Alaska 
Aviation 80/87) where 0.5¢ @ 

to 40-399 gal, delivery; for less than 40 gals. 
ada 5.00 gal.; except at Honolulu add 5.0c for 
less than 40 gals. to Marine trade and less 
than 100 gals. to Shoreside trade. Prices for 
Chevron Aviation 80/87 at Salt Lake City ap- 
ply to all quantities in excess of 40 gals. 
Prices for Chevron Supreme (Premium) are 

. higher, except at Phoenix, Spokane, 

Lake, and Honolulu ‘which are 

2.00 gal. _— Chevron yoy for 
quantity delivered. For less than 


G0 3 ho OF Aa Se st Go bo 


Dallas, Tex.. 4 ;. . . 17.5 
Ft, Worth .. x x ‘ ‘ 17.5 
Houston .... 1 , . 17.5 
San Antonio. 15.0 s ‘ ° 17.5 
Notes: 

T.W. prices are to all classes of dealers and 


consumers 
x Effective June 24; 


shown incorrectly in 
NPN since that date. 


Atlantic City, N. J. 
Newark 

Baltimore, Md. 
Cumberland 


Danville, 
Petersburg 

Norfolk 

Richmond 

Roanoke 
Charleston, W. Va.. 
Fairmont 
Parkersburg 
Wheeling 

Charlotte, N. C. 


: eee CON aH AON mae wee: 


Charleston, 8. C... 
Columbia 
Spartanburg 

New Orleans, La... 


Shreveport 

New Iberia 
Knoxville, Tenn. .. 
Memphis 
Chattanooga 
Nashville 

Little Rock, Ark... 


wocococosoooooo oo ooo oo oo Sooo oSSOSOSSS 


QP MPOSCOCOOS OSS SOOO OOS GON HHHHIMHAS 
Pt tet ee) et ee 


ae! 
z 
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Newark, N. J. 
3.600 gals. & over... 
Steel Dbis. .....+++++ 
Baltimore. Md. 
3,600 gals. & over... 
Steel bbls, ......+.+- 


FUEL one. rt 

Ne. 1 o, No.4 Ne.6 
Atlantic City, N. * 
Newark 
Baltimore, Md. . 
Washington, Dd. c. 
Norfolk, Va. .... 
Danville 


$3. 744 $2. 836 
3.79 2.85 
4.05 2.89 


- 
omer ww 


e 
Charlotte, N. C... 
Hickory 1 
WR, AMT cocecoss ocx 
Raleigh . 
Salisbury 
Charleston, 8, C.. «..- 
Columbia 
Spartanburg ... 
Taxes: Louisiana Sica a do not in- 
clude ic state tax. 
Discounts: Summer-fill discount of 0.5¢ ai- 
lowed on kerosine and Nos, 1 & 2 fuels. 
Notes: Kerosine No. 1—Atlantic City prices are 
for deliveries of 300 gals. or more; add ic for 
100-299 gals. 2c for less than 100 gals. 

No, 6—Wash price is for min, delivery 
of 1,050 gals.; for min. delivery of 2,500 gals. 
price is $2.83 per bbi 


‘ SERSHESBESSE? 


3s: he 


IMPERIAL {Prices are per imperial gal. be 
arrive at price per U. 8. ne 


on subtract 1/6th.) 
Paso 
(Regular Grade) 
Grentine 


gal 
Kere 


sine 
T.W. 
25. 
24. 
24. 
26. 
25. 
25. 
25. 
27. 
27 
24. 
27 
24 
22. 
26. 


" 
45 


. John’s Nfid. .. 


Hamilton, Ont. 
Winnipeg. Man. 


Seoooecoooso 


Edmonton, Alta. 
Vancouver, B. Cc. 
Taxes: Gasoline 


pemeneseepesyy 
otewr NAG eK ewe 
CP eH BAGH Hee 


: 
E 
E 
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Oil PRICE SECTION 





Tank Wagon Prices (Continued) 
} a ae Grade) Mobilheat Ne 
Dr. Dir. (No. 2 Fuel) 
Tw. T.W. Yara T.W. rw. 
16.2 


= 


; 


. 


MOOR: wo. mM. 
ee ee et te ed 


+ He: MNS DDOOOMe: War 


he COCHA 


Bridgeport, Conn. 

Danbury 

Hartford 

New Haven 

Bangor, Me. 

Portland 

Boston, 

Concord, 

Lancaster 

Manchester 

Portsmouth 

Providence, R. 

Burlington, Vt. 

Rutland 

Tank W: 

Mineral Spirits 
-M.&P. Naphtha 


22. 23.5 
Taxes: N.Y.C. prices e ex 3% city sales tax, Syracuse prices ex 2% city sales tax, applicable to price of gasoline (ex tax). 
Discounts: Mobil Kerosine & Mobilheat—New York City & Mt. Vernon prices subject to 0.5¢ discount, except on tank wagon 
only to deliveries of 300 gals. or more; all prices (tank car, yard & tank wagon) at all other points subject to 0.5c discount. 
Mobilfuel Diesel—New York City (Kings & Richmond) tank car prices subject to 0.5c discount; New York City & Mt. Vernon tank wagon prices 
subject to 0.5¢c discount on deliveries of 800 gals. or more; tank car and tank wagon prices at all other points subject to 0.5c discount and tank 
wagon prices subject to additional 0.5c discount on deliveries of 800 gals. or more. 
Notes: Fm seer wy ay prices are delivered prices; all other T.C. prices are FOB bulk terminals. 
7 ective Aug. 20. 


OHIO STANDARD 
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Tane 
A 


Gasoline 
Tax 





a 
3 
: 
i, 
: 


fh 


3 
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; 

i 

WF 

Ff 


3 
iiiiddddddde 


3 
3 
z 
§ 
x 
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Sooocoeooooooo: 


Akron 

Canton esevsssecs 
Cincinnati 

Cleveland 

Columbus 

Dayton 

Li 


SAA2QAaq 
wb 
ee 

*- ee 
ae 
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eee 
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3 939 3-9 3 
Baan 
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Mansfield 
Marion 


SEBBEESEEEEE 
5 
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2 
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vi 
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beeps Enea pepe 


bo bo bo by be pe bo be 


Pee eee 
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Toledo 
Youngstown 
Zanesville 


PEEEEEECEEET 
HENSRSSSSSSSS 


PEEPS 


< 
ranumnesaaa gf | 
BRBBBRESEENE NGF 
c@eocooooooooooo 


Seooooooooo“SO 
~ ot pt htt wt at 
to. oe 


0 23. 
0 23. 
0 23. 
0 23. 
0 23. 
0 23. 
0 23. 
0 23. 
0 23. 
0 23. 
0 23. 
0 23. 
23.7 


HOA or are 
BEBEBEEBEEBES 
BEBBNBEEEEEES 
ecceooooeooooo 
a *e . . . *-. . . 
aaa aaaaaaaaan 


alld lad 
AAABAH 


as as © 6,6. ¢@ © “_* « 
° 
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a 
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bd 
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an 
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hangar operators and resellers, 2c off consumer t.w. 
Notes: Kerosine, Nos, 1 and 2 Fuels—-Prices are for 100 gals. or more, 50 to 99 gals. add ic per gal., 1-49 gals. add 2c per gal. 
Naphthas & Solvents— T.W. and drum prices are for deliveries of 500 gals. or more. For other deliveries: 150-499 gals., add 2c; less than 150 
gals., add 5c 


Renown (third grade) gasoline prices are same as X-Tane unless otherwise noted. 8.8. prices are at company-operated stations. 
x Effective Aug. 14. 


Tank wagon prices listed below were obtained by 
of melons bulk Dalk plants Rwy the Galpnante geen ons cabin 


Gaso- Kero- 
sine 


& over 
14.3 
14.4 
13.7 
13.1 
11.8 
13.4 


14.9 
14.8 


Chicago, Il. 

South Bend, Ind. . 
Detroit, Mich. ... 
Mpls.-St. Paul ... 
Des Moines, Ia. .. 


32% 
3° 


eeesestee 


ron, 8. 
Milwaukee, P wise. 
Fuel Otls—T.W.—Chicago, 


toi to OS ~3 © be Goer to 
SANSNOBNNOON 
Sooo o000u00 





it 
elf 


1-99 gals. .... 
100-149 gals. 


Dallas, Tex. .... 
Ft. Worth ...... 
Wichita Falls ... 
Amarillo ....... 
ce 
El Paso 
1-70 gals. ........ ; : =. Angelo 
750 gals. & over .... d 7. pone i alee 


~ 
COMDMwDS> OOOO OODS 
-eeosooooooscoosoooosoo 


oe 


oS 
UaAVMraweweceea-ewor = 


Gasoline tax column includes these city & 
county taxes: Mobile, 2c city; Birmingham, ic 
county; Montgomery, ic city & le county; Pen- 

not included in 





San Antonio .... 
Port Arthur .... 14 


Notes: Dealer t.w. ~_— 
Price. classes of consumers 
x Effective July 2. of 50 gals. 


aoucvonDooonm 
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osine le; Mississippi, 


also Notes: 
‘saoue Consumer t.w. ee ee OS ee 
prices. 
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DISPLAYED: Advertisements set in special type or with border— 
$13.50 per column inch. 
UNDISPLAYED: “For Sale, “Wanted to Buy”, “Help Wanted”, 
B ess portunities’, Miscellaneous classifica- 
tions set in type this size without border—30 cents a word. Minimum 
charge $7.50 per insertion. 


CLASSIFIED 





“Positions Wanted’’—I5 cents a word. Minimum charge $3 per insertion. 
Box number counts 2 words. Copy must reach us by Wednesday 
Preceding date of issue. 


All classified advertisements are payable in advance. 
No agency commission or cash discounts on classified advertisements. 





Position Wanted 


RELOCATION IN POSITION of Office Man- MAJOR OFL company 


ager, Controller of independent oil marketing salesman familiar 


good background in State and Federal Taxes. 
Box 814 


Position Open 


distributor requires 


( oll business. Apply 
operation. Age 36. 12 years’ experience with P.O. Box 763, Trenton, N. J 


Wanted to Buy 


WANTED TO BUY, bolted steel tanks for 
crude storage 25 to 50,000 gallons, State con- 
dition and lowest price in first letter, Drexoll 
Co., Inc., 6851 Fraser Street, Dayton 7, Obie, 


For Sale 





Wanted To Buy or Lease 


WE TRADE 
WANTED TO LEASE OR BUY FILLING 
stations in the South. Prefer large traffic 
with big frontage. Central locations with less 
traffic in towns of 5,000 to 15,000 will be con- 
sidered. Write al] particulars to Box 809. 


For Sale 


FOR SALE: 700 GALLON, 3 COMPART- 
MENT Columbia tank mounted on 1950 L-160 
Int., complete with pump, meter, hose and 
hose reel, all in good condition, Price 
$2,000.00. King & Keeney, Inc., 5515 West 
Smithfield St., Boston, McKeesport, Pa. 





FOR SALE 
3 NEW 20,000 GALLON CAPACITY 
Horiz, 10°6" x 31'4,” Steel storage 
tanks. $1,645.00 each at Newark, New 
Jersey and Springfield, Mo. 6—8000 
gallon R.R, car tanks $690.00 each 


New Jersey. Lestan Corp., Rosemont, 
Pa. 








LATE MODEL TANK TRAILERS 





Write, wire, call, Hiland 1385, Every unit worth the money. We 
con arrange delivery, see us for your needs. 


BRUCE E. HACKETT COMPANY 


621 West 58 St. 


WE FINANCE 


Single axle units 


PRAAAAY 
queous 

Jesege 
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Kansas City, Mo. 

















Underground Storage 

(Continued from p. 30) 
extreme low-priced offerings of other summers. So far 
this season there have been no reports of propane avail- 
able “for the freight only,” or the cost of hauling it away 
from a field installation. 

Butane, for which there reportedly is only one size- 
able underground reservoir, is weak, however. 

Compared with contract prices for Group 3 shipment 
of 3.5c for propane, and 3.75c for butane-propane mix 
and butane, spot quantities of propane are said to be 
obtainable at prices from 2.5c to 3c, and butane “down 
to almost ic.” 

Not all major LP-gas marketers have underground 
propane storage, it is pointed out, and some Southwest 
Independent resellers have larger storage than most 
majors. There are even reports that one East Coast 
Independent distributor is preparing, for eventual pro- 
pane storage, an abandoned mile-long, railroad tunnel 
through Blue Ridge mountains of Virginia. 

Underground, or salt dome, storage is filling rapidly, 


suppliers say, some adding that products prices “still 
could get awful weak” before cold weather. No spot 
sales disclosed. 


Oil Price Index Unchanged 


Bureau of Labor Statistics’ wholesale oi] price index, 
based on Platt’s Oilgram quotations, was unchanged 
from previous week. Current index is shown below in 
comparison with corresponding week a year ago (1947- 
49 equals 100): 


Aug. 18, 1953 Aug. 19, 1962 
Crude & products ..... : . 196.5 108.3 
| Pe eT Tree . 121.2 109.0 
Refined petroleum ..... - 115.6 108.3 
Gasolime 2 sn cece cece nes os BERS 115.0 
Prey STEEP EEE 112.4 112.8 
Distillate fuels ....... 118.1 111.1 
Residual fuels .........5+5- 91.6 80.7 
Lubricating oils ....... ; 85.1 98.5 
Natural gasoline 83.6 83.6 


Bureau's wholesale price index for other commodities 
was up 0.3% to 110.8 for week ended Aug. 18. 





Summary of River Barge Commercial Shipments from Gulf Coast—May 1953 


(Figures in bbis. From data prepared by Department of the Interior, Of! & Gas Division) 


Crude Oi 
From TEXAS to: 
B. 06060%6éb0000 55,938 
-, T., Ky., ete, 
Me PN, GOO: oc wgoeccduvess sucess 
From LOUISIANA to: 
DIST. 1 
DIST. 2 .. 
BRR GOURD « occ vec 6o00 co htstnusewes 
pee, 2R., Ti, GS cd. Sethe teee ees 779,487 
Mo., lowa, etc. 102,749 
From ARK.-MISS to: 
é 060s 6akbhe's dean 1,010,663 
4 be Ping GE b0cte senwienas 991,378 
., lowa, etc. Sos bc 19,285 
TOTAL RIVER BARGES 
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Gasoline Kerosine Heating Ol! Gas OU 


68,186 


2,399,316 194,24 


Mise. 
Fael OU Lubes Prod. Total 


es eie wwk ees 139,046 51,217 246,201 
36,830 73,611 168,926 24,079 eos 672,549 
36,830 73,611 108,926 24,079 672,549 


8,688 74,565 7 21,091 202,283 
36,472 93,127 16,103 2,706 , 895,495 


36,472 93,127 2,706 792,746 
o+eeees <eeve . 102,749 


106,567 J ees outes ,189,214 
106,567 . ogebe 161,353 
$32 00% es we a oa whe . 27,881 
183,979 . . 78,002 3 -206,742 
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CRUDE OIL PRICES 


Prices in $ per bbi. of 42 U. 8. gals. at the well, except Canadian prices as noted. 
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Schedule A: Arkansas Fuel, Esso, Guif, Mag- 
nolia. 
ARKANSAS—Sour & Other Crudes 

Schedule M: Ark. Fuel, Esso, Ohio Oil. 


COLORADO—Sweet Crude 
Schedule A: Continental, Phillips, Pure, Sin- 
clair, Texaco. 
KANSAS—All fields 
Schedule A: Carter, Cities Service, 
tinental, Gulf, Phillps: Pure, Shell, 
Stanolind, Texaco, 
LOUISIANA—Central 
Catahoula Lake & Other Fields: 
Schedule N: Esso. 


Hemphill & othe Fields: 
‘Schedule 9 Esso, Gulf, Stanolind. 


Olla & Other ‘Fields: 
Schedule P: Ark. Fuel, Esso. 


LOUISIANA—Coastal 

Edgerly & Other Fields: 
F: Gulf. 

Eunice & Other Fields: 


ene E (24-29 gravity): Cities Service, 
n. 


Con- 
Sinclair, 


LOUISIANA—East 
Delhi & ae Fields: 


Schedule N a Peanetne. Sun. 
Fairview & Other Fi 


Schedule 0: egg 


LOUISIANA—North 
Athens-Pettit & Other Fields: 
Schedule M: Esso, Gulf. 
Caddo. Homer yy Qtnee Fields: 
A: Fuel, Esso, Gulf, Mag- 


LOUISIANA—South 


Sehedule P: Cities Service Continested, Eeso, 
guit, ult, Magnolia, Pure, Shell, Stanolind, Sun, 


MISSISSIPPI—Eucutta & Other Fields 
Schedule Q: Esso, Gulf. 


MISSISSIPPI—Fayette & Other Fields 
Schedule 0: Esso, Pure. 


MISSISSIPPI—Overton & Other Fields 
Schedule N: Esso. 





MONTANA—Sweet Crude 

Schedule A: Carter, Phillips, Ohio Oil, Stano- 
lind, Texaco 
MONTANA—Sour Crude 


R: Carter, Continental, Ohio Oil. 


Schedule 
Stanolind. 
NEBRASKA—All fields 

Schedule A: Pure, Sinclair. 

NEW MEXICO—Intermediate Crude 
Schedule a Atlantic, Cities Service, Con- 
tinental, Gulf, Hw mble, Magnolia, Phillips, 
Pure, Shell, Sinclair, Stanolind, Texaco 

NEW MEXICO—Sour Crude 

Schedule C: Atlantic, Cities Service. 
tinental, Gulf, Humble, Magnolia, Shell, 
clair, Stanolind, Texaco 
OKLAHOMA—All fields 

Schedule A: Carter, Cities Service, Con- 
tinental, Gulf, Magnolia, om. Pure, Shell, 
Sinclair’ Stanolind, Texac 
TEXAS—East wate rtd 

$2.90 Fiat Price: Fuel, Atlantic Cites 
Service, Gulf. Humbie. ‘Nasenolia’ © Ohio Oil 
American, Phillips, Shell, Sinclair, Bianctiod: 
Sun, Texaco. 

TEXAS—East Central 
Schedule B: Humble, Sinclair. 


TEXAS—Gulf Const 
Aldine & Other Fields: 

Saatele P: Pan American, Phillips, Stano- 
lind. 

Anahuac & Other Fields: 

Seite F: Cities Service, Gulf, Humble, 
M Pan American, Phillips, ‘Pure, Re- 
pub Minell Sinelair, Sun, Texaco. 
yom & Other Fields: 

Schedule J: Atlantic, Phillips, Pure, Sinclair, 
Texaco. 

Goose Creek & Other Low Cold Test Fields: 

Schedule E (24-30 Gravity): Humble, Pan 
American, Stanolind, Sun, Texaco. 

Hastings & Other Fields: 


Con- 
Sin- 


Schedule E (20-40 Gravity): Atlantic, Gulf, 
Humble, Pan American, Stanolind. 
TEXAS—North, North Central 

Schedule A: Goypacstel, Gulf, 
Sinclair, Stanolind, Texaco. 
TEXAS—Northeast 
(Asphalt Crudes) 

Cayuga & Other Fields: 

Schedule K: Pan American. 
Taleo & Other Fields: 

Schedule L; Humble, Texaco. 


TEXAS— 


Magnolia, 


Schedule A: Gulf, Humble, Magnolia, Phil- 
lips, Texaco. 
TEXAS—Southwest 
Bianconia & oy: 


. Sehedule I: Cities , Continental, Hum- 
bie, Pure, service 





Kelsey & Other Fields: 
Schedule umble, Sun. 
Mirando & Other Crudes: 
Schedule G (24-29 Gravity): Humble, 
nolia, Sinclair, Sun, Texaco, 
Refugio & Other Crudes: 


Mag- 


wity): Atlantic, Cities 
Sinclair 


Gra 
Phillips, Republic, 


Schedule G (20-40 
Service, Humble, 
Sun, 

TEXAS—West Central 


Schedule A: Humble, 


Magnolia, 
Texaco. 


Stanolind, 


TEXAS—West Texas Sweet 
Schedule A: Atlantic, Cities Service 


Humble, Magnolia, Phillips, Pure, Sheil, 
clair, Stanolind, Texaco, 


Gulf, 
Sin- 


TEXAS—West Texas Intermediate 


Schedule D: Atlantic, Cities Service 
Humble, Magnolia, Phil lips, Pure, Sheil, 
clair, Stanolind, Texaco. 


Gulf, 
Sin- 


TEXAS—West Texas Sour 


ule ©: Atlantic, Cities Rervioe, Gulf, 
Humble, Magnolia, Ohio Oi], Phill lips, Pure, 
Shell, Sinclair, Stanolind, Texaco, 


WYOMING—Sweet Crude 


Sehedule A: Carter, Continental, 
Pure, Sinclair, Stanolind. 


Ohio Oj, 
WYOMING—Sour Crude 


Sched er, Continental, 
Pure, 


ule R: Cart Ohio Oi), 
Sinclair, Stanolind. 


FLAT PRICES 


(Listings also include some fields on gravity 
schedules) 
ARKANSAS 





4 n a te ( 
Sandstone Condensate (Esso 
Smackover (Ark, Fuel, Gulf) 


ILLINOIS 


Eastern Illinois A. = 4 Oil) 1c below. Schedule J 
Illinois Basin land, Cities Service, 
Continental, uit, Magnolia, Ohio Oil, 
Pure, Shell, Texaco) 
Loudon Pool (Carter) 
Mattoon Pool (Carter) 
Plymouth (Ohio Oil) 


INDIANA 


Indiapa Basin (Ashland, Pure) 3.02 
Western Indiana (Ohio Oil) 1c below. Schedule J 


KENTUCKY 

Bais AS 
Ragiand Grade (Ashland) 
Somerset Grade (Ashland) 


(Owensboro-Ashland) . 





LOUISIANA 
Bayou Pi (Republic) 
Bear (Continental) - 
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Prices im § por DDI. of 42 U. 5. gals. at the well, encept Canadian crude prices as noted. CRUDE OIL PRICES 


Creole. Pures? 





MONTANA 


Gat Creek eens eccccesee 
Darling (Carter) ......... . 60 
Pondera (Phillips) ............... Schedule M 


CORR ee eee eee eeeee 


Oe ee eens 


onthe caplet Lime: 
pm re “an . 

Neale (Atlantic) .!..... 

North Louisiana A la 
Cotton aor: * (Esso) 


23 





OHIO 
+ on nal & pe Pa poe (8.0, cated. 
Lime 10.00 Ohigy 


PENNSYLVANIA—Penn, Grade 
GAN Aug. 1, CANADIAN FIELDS 
lowest and hi Wolter os of =. 1, 


y are shown belo Ltd, Prices are 
ned on request to. ‘NP N ey om +e ny aL of 35 Imp. gals., 
Bay Pipe Line: Cftective. July 21, 1953, except as noted) 


Adams Heavy & other fields 
Sanford & clear fields . Preece an pe © »s ise 
Camsose Viking 


ee meee ween eee 


Condensate (Esso)... 


gonenogenogs § gonoge page 
RS2EES SKS 
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Sesseee 


Clgtetatata 


Leonard Pipe Line (6-16-53): 
Clare City e . . TEXAS 
Fork & other fields ...........0. 

Pure: Agua Dulce (Republic) 
Adams & D River ‘ Atlee (Republic) 
Coldwater & ‘other fields . Be — 

Simrall: 

Montmorency 
Barryton-Sun Denslow 














Sohio: 


Cato x 
Coldwater & Isabella ...ccsccsceses 3.10 


. . , D-3 
(Humble, Sun, see ‘ New Norway D-2 
MISSISSIPPI New Norway D-3 
Baxterville: % : Oll Springs (5-1-52) - ee veceees 
Condensate (Gulf) ° 2.75 Texaco STEERS em Petrolia (5-12-52) one cscccececececeens 
Crude sage AEE ne soe 1.50 Pearsall Faall (Hiuimbie) “be Seow eesees Beswatey Bo crud ude: erices, FOB producers’ 
Central ensate: aluxy (Pan American) ...... e e: 
Fayette (Esso) cocccceccecs B10 fombal (Humble, M ia. Bt ae He 33-33.9 gravity at 
Gwinville (Esso) ccevedpese, ae Van (Humble, ) : $3.085 with Oe differential per degree of 
kens crude (Carter) ../77777 Scheaule D Willamar (P; gravity to 64 & over at $3.705. 











CALIFORNIA 


1953, All gravities above those quoted take highest price offered for the field specified. 
1 2 7 


. California prices effective Feb. 16, 
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Gravity 

$1.44 ° 24-24.9...... 
1.51 25-25. 


26-26.9...... 
9 es 


” 
ror 


: PRESSeRsan: 


: Soakesrese!: 


“ 
> SBERSSe: : : 


+++ + MNNNNNWHHE: - 


aseerbsses:i::::: 


72 
717 
85 
94 
10 


i 


$1. 

ae 

1. 

1. 

1. 

1. 

2. 

2. 

2. 

a 2. 

39 02. 

46 2. 

53 x 
60 
67 


. coco cotononste: eee 
. cocouoconopototonstes 
* Goeogocococenonanens. - 





1. 
1 
1. 
1. 
2. 
2. 
$2 
2 
2. 
2. 
2. 





Cacococoeocococegene. + + * . 7 





eee 


. 
ee 
. 
-“ 
tata! 


o* 
o 

kan 
ow 


sastenbs segs: 


Perasesnsseeeaeensesesss 


5e8 
eRebenresseersessseerssassss 


. 
. 
ee 
. 
** 
. 
* 


. 
- 
~~ 


. 
. 


sexsusseske: ::: 


Bese 


*eeee 
**eeee 
“eer ee 
eeonee 


+ torent. . 


sens 
esrunageskeysress 
wneeeneznerseeene: ::: 





bat) 


BEVSSSSSRASE 


Seeesaseveceyy 


SSBSSSSSEB: : 





~ 
-& 


Seexereessseessses 
Fs 5 + + pononononononsnonsts 


eee 


. 





“eee 
“eeete 


Seeepnsesssanegsee 














. canonononotonagstoto ns: see 





eee 
eae 
eee 


: ReeeeoReetexsnessee3 
: BaSSBauseswewsese: 








. e- 
eee 
oe 

*_@ 








Bisipsesssssesnsexsre 
bareessseenes: 255525 


~ 
. 

eee 
. 
ee 
‘ 
es 
. 





eee 
“te eeee 














sees 
cses? 
sess 
soss 
om ete 
Sam 


mescsbpioiges SSSI E ESE TiSiiiiiiii: 
Coco ee co cogn ence coco consnenaNs RNS RONSHE 





Schedule Schedule 

on 1 si Hil (Long Beach) 19 

mk Hillis (atevens Sone) * Lakeview ose Poso nal mm ang Boosh) 4 

EI Gis veesebcesvns BA Lost Hills Area : 6 aero 

Greeley te OO . Anaheim Sugar A West Cat Canyon—Los 

PTTTTTiTe issih > SE Raisin City ......s«0. 34 
vs alte otal + org Beach oe est. (Col Richfield .....-.-.-.-. 
Del Valle ......s0se0s. Sag Gt oo 9s HES Pool . aad Round Mountain ...... 

Coyote .......... 28 DE eocedesset. B a) ‘est " 
Hills (Shallow)... Kettleman Hills ...... 12 WH teteres 























* Effective June 1. 
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COMPANY OFFICIALS and drivers confer on driveway of Bartholomew station. 


In background at left is office of Bartholo- 


mew and Nichols, which houses both heating oil and gasoline distributorships 


Consignee Finds Profit in Stove Oil 


By FRANK BREESE 
NPN Staff Writer 


Some distributors turn up their 
noses at stove oil business. They 
say accounts are usually small, stor- 
age is small and that often the stove 
oil customers are slow to pay. 

But in Everett, Wash., 30 miles up 
Puget Sound from Seattle, Charles 
C. Bartholomew specializes in stove 
oil business. And he claims to have 
the biggest stove oil business in 
Everett, which has a population of 
about 35,000. 

Mr. Bartholomew said competition 
among the 20 heating oil distribu- 
tors is so hot in Everett that he 
didn’t want to release any statistics 
that might aid his competitors. He 
did report that the company has 
2,500 heating oil accounts. But he 
declined to indicate the volume or 
the ratio of stove oil to furnace oil 
business. 

Mr. Bartholomew operates two pe- 
troleum products businesses but 
keeps them separated. Both business- 
es are partnerships. 

One is the heating oil jobbership 
known as Bartholomew and Nichols, 
Inc. (the partner is Rudolph I. 
Nichols). It distributes Signal Oil 
Co. heating oils and sells furnaces 
and heaters. 

Mr. Bartholomew also is a con- 
signee for Signal’s gasoline, motor 


oils and greases. His partner is V. 
F. Atkinson, who has 40% interest. 


Both firms are housed in the same 
building and use a combined office 
staff. Bartholomew and Nichols 
handle their own accounts receivable 
for heating oil customers, Signal 
keeps books on the gasoline accounts 
and takes care of billing. 


Growing Headache—Collections are 
a constant problem, and Mr. Barth- 
olomew indicated that they are get- 
ting worse. He tries to meet it by 
having the accounts that are 60 and 
90 days overdue sorted out. Then he 
calls on them in the evenings. 

The gasoline volume of the twin 
concern runs about 115,000 gal. a 
month, said Mr. Bartholomew. Ser- 
vice station outlets consume 80,000 
gal. and commercial accounts, 25,000 
gal. 

TBA is limited to tires, batteries, 
filters and spark plugs. Two years 
ago, he put his own TBA truck on 
the road to compete with the “pie 
wagons.” Unable to match them, he 
discontinued that service after a 
month. “The revenue paid for the 
driver,” he said. “But not for the 
Wear and tear on the truck.” 

The Bartholomew fleet consists of 
one 2,400-gal. semi-trailer used for 
gasoline deliveries; one 1,350-gal. 
tank truck; five 1,250-gal. tank 
trucks, used for heating oil deliveries, 
and one pickup truck. 


In addition, he has a contract with 
two sub-distributors, each with a 
truck, who receive a commission 
from him on heating oils they sell. 

Heating oil storage capacity at the 
bulk plant is 44,000 gal. each for 
stove oil and furnace oil. Regular 
gasoline is stored in one 12,000-gal. 
tank and premium in two 6,000-gal. 
tanks. 

An old-time Pacific Northwest oil 
man, Mr. Bartholomew, 64, got into 
the business 39 years ago as a truck 
driver for Standard Oil Co. of Cali- 
fornia in Seattle. 

In 1927, he joined Richfield in 
Seattle as a driver and a year later 
was placed in charge of company- 
controlled stations. Until 1937, he 
served in various capacities for Rich- 
field. 

In 1937, he became a Signal com- 
mission distributor. Five years ago, 
he took over heating oil accounts 
receivable, which previously had been 
handled by the company. 

Rudolph Nichols, Mr . Bartholo- 
mew’s partner in heating oil, joined 
the firm as a full partner in 1947. 
He got his start with Richfield in 
1928, driving a truck. Later he be- 
came a salesman and in 1940 went 
to Everett. 

He explained that he went into 
the partnership, “because I like the 
heating oil business.” 


Selling Plan—The “evenizer plan” 
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adopted by Mr. Bartholomew and Mr. 
Nichols in 1950 is their big mer- 
chandising feature. It’s a budget 
plan, the first introduced in Everett 
for heating oil consumers, acco! 

to Mr. Bartholomew. The principle 
is simple: 

An amount of money calculated to 
cover heating oil expenses during 
one season is divided into 12 monthly 
payments—no interest, no carrying 
charges. 

When a customer expresses in- 
terest in the plan, someone from the 
company discusses the amount to be 
earmarked for household fuel. The 
distributors’ selling point is that the 
consumer will be able to count on 
uniform charges for heating oil as 
with water and electricity. Thus he 
gets away from the extremes of big 
bills in winter and no bills in summer. 

From the distributors’ standpoint, 
it’s a means of trimming collection 
difficulties. Here are some of the 
advantages the partners cited: 


1. They encourage the customers 
to build up credit during the cum- 
mer and use it in the winter. When 
this works, the chronic problem of 
having customers behind with pay- 
ments is softened. 


2. Once a householder uses the 
“evenizer plan,” he is more likely to 
remain a steady customer. 


3. It makes for good customer 
relations. Conversely, it avoids the 
bad customer relations arising from 
the necessity of dunning consumers 
confronted with a big bill. 


4. It has merchandising value. 


Slow to Start—Mr. Bartholomew 
reported that 15% of the 2,500 heat- 
ing oil cu-tomers (about 375) have 
gone for the plan. Of those who sign 
up for it, about 90% go through 
with it, he said. 

To publicize the plan, they have 
used direct mail, newspaper adver- 
tising and personal solicitation. . 

The partners selected the name 
“evenizer” to get away from “bud- 
get,” which they think is ana- 
thema to many housewives. “Houce- 
wives don’t like to be told by their 
husbands that they’re on a budget 
plan,” commented Mr Bartholomew. 

“We tell them our plan is a way 
to even off the bills—an evenizer.” 

Mr. Bartholomew took over the 
consigneeship in 1937. He bought a 
500-gal. truck in 1938 for $250 and 
went into the fuel oil business. The 
first two years were slow. “If I put 
out 1,000 gal. in one day, I thought 
I was setting the world on fire at 
that time,” he recalled. 

But the gain has been steady. 
During the war, volume doubled, and 





EARS OF LUBRICA 


VERSARY 


> 
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MULTI-PURPO 


CODE 


MULTI-LUBE No. 0—1— 


A Highly Controlled, 
Commercially Proved 5405 
Product 5404 


MIL-LITH Amend. 2 and Amend. ! 


Fully Conforming with 
the Exacting Specification 
MIL-G-10924 


STABL-LITH—h. d. 


Fully Meeting ASTM Norma 
Hoffman Oxidation 
Stability Test 


BENTO-LUBE 0—1—2—3 


Relatively Immune to 5453 
Temperature Changes 5451 
at All Ranges 5452 

5450 


2 
5400 


5401 
5430 


5410 


FOR A DEPENDABLE SUPPLIER READY 
TO MAKE PROMPT SHIPMENTS OF 
ASSORTED MULTI-PURPOSE GREASES 


SATILE PLANT STANDS READY TO SERVE YOU 


since the end of World War II, it 
has grown another 30%, he es- 
timated. 

He attributed the growth to hard 
work and good service. He remarked 
cryptically, “There’s another reason, 
too, but that’s a secret. I don’t 
think we should give that away. A 


WIRE, WRITE OR TELEPHONE FOR SAMPLES AND FURTHER INFORMATIO 


MANUFACT 
LUBRICATING 


RERS OF PETROLEUM 


GREASES ANI SPE Nee a: 


SOUTHWEST GREASE & OIL CO., INC. 


220 WEST WATERMAN e WICHITA 2, KANSAS 
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MARKETING STOVE OIL 





PARTNERS C. C. Bartholomew, left, and R. I. Nichols discuss their Evenizer fuel oil 


lot of our competitors don’t know 
about it.” 

Drivers Sell__Mr Bartholomew re- 
ported that they rely on their drivers 
to bring in some new business and to 
hold customers. Drivers receive a 
bonus of $5 for each new account 
they sign up. They also rely on the 
drivers for obtaining information 
about customer habits that might be 
useful in handling credits. 

The staff consists of three regular 
drivers—five in the winter—one ser- 


out to prosp2ctive customers 


vice man and one bookkeeper, with an 
extra bookkeeper during the heating 
oil season. 

An automatic refill system, the 
“Bartholomew check system,” is used 
to keep storage tanks filled. This 
is an informal method, an adapta- 
tion of the “keep-full” system, worked 
out week to week between the dri- 
vers and the office. 

When the driver makes a delivery, 
he indicates when he thinks another 
delivery should be made. He passes 








EVER-TITE 


The Best In 
Quick Couplings 





EVER-TITE Couplings speed deliveries 
. +.» prevent leakage . . . save spillage 
... because they give a quick, sealed 
connection that stays tight. They are 
the finest couplings made—with dur- 
able bronze construction. 


Get EVER-TITE quality—and get 
of dependable service. aes 


EVER-TITE COUPLING CO. INC., 254 WEST 54th STREET, NEW YORK 19 


There's an 


[Ss Visit >) a TITE 
for every need 


yO) am deltlamslisial «ili iels 








| have two-bbl. 
25% have 240-gal. storage; 12% have 








[“EVEMIZER 
PLAN” 


\ Puts FUEL O14 COSTS ON A YEAR 
"ROUND KONTHLY BUDGET PLaN 
NO MORE BIG 
Fue. Suis 


SARTHOLOM Ew 


PETROLEUM COMPANY 
DISTRIBUTORS OF SIGNAL STOVE aND FuRwACE O18 
CEOsr 1177 3019 @ROaDwaY 
"| Ale INTERESTED IN LEARNING MORE ABOUT YOUR 
"CVENIZER PLAN” FOR BUYING HEATING O1LS, 

Name 
ADORESS - 
City 


budget plan. At right is the mailer sent 


that data to the office. It is the 
office man’s responsibility to sche- 
dule the next delivery for the driver 
This information is recorded on the 
account card. 

Mr. Bartholomew said that the de- 
gree day system is not satisfactory 
when the bulk of the business con- 
sists of stove oil accounts with their 
small storage. 

Very often deliveries are made 
when the tanks contain an ample 
supply of fuel. “We prefer to make 
calls monthly rather than every five 


| or six weeks,” said Mr. Bartholomew. 


“When the storage is small the cus- 
tomers might run out. It’s hard 


| to fix an accurate rate of consump- 
| tion. It costs money for that extra 
| delivery. But I'd rather be sure the 
| customer has the fuel. 
| vice to let a customer run out.” 


It’s bad ser- 


Many Sizes—In Everett, said Mr. 
Bartholomew, stove oil storage varies 


| from 50-gal. barrels to 240-gal. con- 


tainers, with a few over 240 gal. He 
calculated that 60% of his customers 
(100 gal.) storage; 


one barrel and 3% have over 240- 
gal. storage. 

Among the furnace oil customers 
80% have storage of 400-gal. or bet- 


| ter, while 20% have less than 400 gal. 


capacity. 
Mr. Bartholomew said two of his 
drivers have been with him many 


| years and know the accounts and 


territory. He said the firm carries 
“an equitable savings and loan deal 
and some insurance” for them. Their 
rate of pay is $1.96 an hour for a 
40-hour week, with time-and-a-half 
for overtime and double time for 
Sundays and holidays. 
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Most Oil Jobbers .. . 


Of More 
Than 4,000 
Jobbers 


Surveyed... 168 Are 


From 20-30 
Years Old 


Who Is the Independent Oil Jobber? 


What kind of a man is the Independent oil jobber? 
What type of education has he had? 


own his business? 


Does he 
Is he a 


marketing veteran or a relative newcomer? 
All these questions and more are answered in this final article 
compiled from NPN’s survey of more than 4,000 oil jobbers across 


the nation. 


The first two stories described his bulk plant, equip- 


ment and storage (NPN Aug. 12, p. 28), and his market, products 
volume and type of customers (NPN Aug. 19, p. 46). 


* 


Most Independent oil jobbers are 
marketing veterans. About 61% of 
them have been in business 11 to 30 
years and another 12% have been 
jobbers for more than 30 years. 

The remaining 27% are compara- 
tive newcomers with less than 11 
years as a jobber. 

A little more than half the job- 
bers—53%—are sole owners of their 
businesses and the rest have multi- 
ple ownerchip. About 15 of every 
100 jobber operations are owned by 
four or more persons. 

About 50% of the jobbers sur- 
veyed by NATIONAL PETROLEUM NEWS 
have fixed assets of $50,000 to $250,- 
000, and one of every 100 jobbers has 
assets of more than $2,500,000. 

Heading up these jobber operations 
for the most part are executives in 
the 31-50-year age bracket. About 
four out of 100 are under 31 and 10 
are over the 50-year mark. 

High schools graduated 79% of 
these jobbers and 43% of them at- 
tended college. Of those attending 
college, 41% came away with de- 


AUGUST 26, 1983 


* 


grees—12.6% with degrees in busi- 
ness administration and 87.4% with 
degrees in other fields. 


The top jobber executive is active 
in other fields too. About one of 10 
jobbers is a bank director and three 
of 10 hold some other directorship. 
Almost one of four jobbers has held 
or now holds some sort of elective 
office—83.6% of them in city govern- 
ment; 18.9% in county administra- 
tion and 4.8% reaching the state 
level. 

On the basis of NPN’s survey of 
more than 4,000 Independent oil job- 
bers, the picture of the men who 
steer jobber operations through the 
competitive oil market looks about 
like this: 

Age—There are some youngsters 
in the field, but most jobbers are in 
their 30’s or 40's. Of more than 
4,000 Independents: 

4%, or 168, are 20 to 30 years old. 

45% (1,892) range in age from 
31-40. 

41% (1,724) are 41-50 years old. 

10% (420) are over 50. 


Education—Almost half the job- 
bers curveyed attended college but 
they didn’t all come away with de- 
grees. The survey shows: 

79% (3,321) graduated high school. 

43% (1,808) attended college. 

41% (741) of those attending col- 
lege received degrees. 

12.6% (134) of the degrees were 
in business administration. 

87.4% (933) with degrees were in 
some other field of endeavor. 


Ownership—Most jobbers are sole 
owners of their operation. The over- 
all picture shows: 

53% (2,228) jobber operations are 
under single ownerchip. 

47% (1,976) have more than one 
owner. 

18% (757) list two owners. 

9% (378) report three. 

5% (210) say four. 

15% (631) list more than four 
owners. 


Fixed Assets—The jobber may be 
small business but fixed assets total- 
ing more than a quarter million dol- 
lars is not the exception. Financial- 
ly, the jobber stacks up about like 
this, based on replies from 3,720 job- 
bers: 

8.7% (324) list assets of less than 
$25,000. 

16.4% (610) have assets ranging 
from $25,000 to $50,000. 

26.4% (984) report from $50,000 to 
$100,000 in fixed assets. 
30.8% (1,148) say 

$250,000. 

10% (374) have $250,000 to $500,- 
000 in assets. 


$100,000 to 
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Just turn the knob: New “Pressure-Guide” shows 
proper tire pressure for every car! (Models without this 
feature are also available). 


> be 


OREC TIONS 
TURN CR OF SRE PRESUME 
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e 


RECOM NOED TRE PRESSURES 


New safety feature: When you raise hose hook to 
use full air compressor tank pressure, the numeral 
wheels are covered. To return meter to dial control, 


just hang hose back on hook. 








THE NEW 


Med 


ETER 


with the exclusive “Pressure-Guide” 
COMPARE 


1. Shows recommended tire pressures for 21 populor cars — 
111 tire sizes. 


2. Assured accuracy. By test the most accurate meter ever built. 
3. Rugged, trouble-free design. 
4. Wluminated dial can be lighted for night service. 
5. Dial control for 15-90 pound pressure range. 
Manual control for pressures over 90 pounds. 


Also available in models for wall or post mounting with mounting 
bracket furnished. 


Gilbert & Barker Manufacturing Company 
West Springfield, Massachusetts + Toronto, Canada 





THE 


INDEPENDENT OIL JOBBER 





Majority of Jobbers Are Sole Owners... 


In Addition .. . 


934 List 

. Fixed Assets 
of Under 
$50,000 


1,522 List 
$100,000 to 
$500,000, 
and 


715 List 
11-20, and 


3,321 Jobbers 
Are High 


mploy 


799 E 1,808 
More Than 20 


Attended 
College 


1,067 Have 
Degrees, and 


1,009 Have 
Held Elective 
Office 


1,555 Employ 
1-5 People 


1,135 Report 
6-10 


5.1% (189) have $500,000 to $1,- 
000,000 


1.7% (63), range from $1,000,000 
to $2,500,000. 

1% (38) report assets of more 
than $2,500,000. 


Number of Employes—The report 
on jobber payrolls shows: 

37% (1,555) of the jobbers employ 
from one to five persons. 

27% (1,135) list from six to 10 on 
their payroll. 

17% (715) report 11-20. 

8% (336) say 21-30. 

11% (463) employ more than 30 
people. 


Years in Business—The newcomer 
in the oil jobber field is scarce. Most 
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Graduates 


jobbers are veterans of from 11 to 30 
years in the business. The survey 
shows: 3 

0.4% (17) of jobbers surveyed 
have been in business less than one 


year. 

11.9% (500) have been in business 
1-5 years. 

14.8% (622) have 6 to 10 years in 
the business. 

29.9% (1,257) list 11-20 years as 
jobbers. 

31% (1,303) report 21-30 years. 

12%, or 505 jobbers, are veterans 
of more than 30 years. 


Outside Activities —_ Many jobbers 
are active in other businesses or in 
politics : 


11% (462) say they are now or 
have served as bank directors. 


28% (1,177) report holding or 
having held directorship in some oth- 
er business. 


24% (1,009) have been elected to 
some sort of government office. 


83.6% (843) of them have held 
city offices. 

18.9% (191) have been elected to 
county office. 

48% (48) have reached elective 
office at the state level. 


The totals in this instance will not 
equal 1,009 since some jobbers may 
have held more than one office over 
a period of years. 
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OIL MEN’S CLUB OFFICERS of the newly-organized Sedalia, M 


pores 


Owen, Continental Oil Co., secretary; Lloyd Parker, Sinclair Refining Co., second vice president; Kenneth Buchholz, The Texas Co., 
president; Jerry Brown, Brown Oil Co., first vice president; and M. E. Austin, Socony-Vacuum Oil Co., treasurer 


Sherer Oil Co., 
Richfield Oil 
Corp, distributor 
in Johnstown, 
Pa., has appoint- 
ed Herbert M. 
Sherer a  vice- 
president. 

Son of the 
firm’s founder, 
Mr. Sherer is a 
graduate of 
Temple Univer- 
sity and a mem- 
ber of the Johns- 
town Junior Chamber of Commerce. 
Sherer Oil supplies 20 service sta- 
tions and more than 300 commercial 
and farm accounts in the area. David 
Sherer, president, started the busi- 
ness 20 years ago with a single serv- 
ice station. 


Mr. Sherer 


* . * 


John R. Crago, Inc., Clearfield, 
Pa.., was incorporated in April of 
this year and presently is operating 
three tank trucks (one 1,350-gal. and 
two 1,550-gal.) and one stake truck, 
according to John R. Crago, 34, pres- 
ident and treasurer. 

“We got into the oi] business in 
August, 1945,” he said. “Our assets 
were one uced 91l-gal. tank truck, 
one small, used stake truck and con- 
siderable determinat‘on. The oppor- 
tunity to go into the wholesale busi- 
ness came as a result of my job as 
clerk in the Clearfield Esso Standard 
Oil Co. office.” 

The company opened its bulk plant 
in November, 1952. “It consists of 
a 25 x 50-ft. building on an acre of 
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ground housing our office and ware- 
house,” said Mr. Crago. Company 
has 55,000-gal. storage capacity. It 
consists of: gasoline—10,000; Esso- 
heat—-20,000; Diesel—15,000; and 
Kerosine—10,000. Along with mo- 
tor ols, greases, etc., we also handle 
tires, tubes and batteries.” 
7 7. > 

Tri-Par Oil Co., of Saukville, Wis., 
has added a new 210,000 gal. tank 
to its bulk plant, plans to add three 
more and a new loading rack, ac- 
cording to Herbert G. Gall, owner. 
The loading rack will use 4-inch lines 
with a reversible pumping system. 

The company recently opened a 
new multi-pump service station in 
Sheboygan and plans to build addi- 
tional multi-pumps throughout east 


PROFITABLE 
SUGGESTION 
of George F. Dick- 
son (right) won 
him a $1,250 check 
under Esso Stand- 
ard’s “Coin Your 
Ideas” program. It 
is presented by 
William Naden, 
vice president of 
manufacturing. Mr. 
Dickson devised a 
method of accumu- 
lating greater 
quantities of LP- 
gas closer to con- 
sumption areas in 
summer 


central Wisconsin, “We also are 
starting a lessee, or jobber set-up,” 
said Mr. Gall, “in order to balance 
our service station gallonage with 
our large farm account business.” 

Other Tri-Par members are Her- 
bert Schowalter, 54, office manager 
who has been with the company 14 
years; Don Gall, 24, route manager; 
and Willard Grase, 19, route sales- 
man for farm accounts. Mr. Scho- 
walter is village president of Sauk- 
ville, where Tri-Par’s bulk plant is 
located. 

* * > 

Joseph J. Mulvey has retired as 
fuel oil sales manager for Atlantic 
Refining Co. after 41 years with the 
company to join Oil Advisors, Inc., 
New York petroleum cosultants. 
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FLORIDA MARKETERS plan Oil Progress Week activities during their meeting Aug. 7 

at Daytona Beach. Left to right are: Joe Bill Rood, president, Florida Petroleum Mar- 

keters Assn.; T. M. McDonald, OITC Chairman at Tampa; and S. A. Gervin, state O1IC 
chairman 


DeBoard O‘l Service, Johnson City, 
Tenn., jobber, has built two new 
service stations so far this year and 
plans to build two more when suit- 
able locations have been obtained, 
according to C. L. DeBoard. The 
company opened three new service 
stations last year. 


D. H. Miller has been appointed 
wholesale sales manager for Skelly 
Oil Co. succeeding the late Daniel 
A. Breen. Mr. Miller joined Skelly 
following his graduation from the 
University of Missouri 21 years ago, 
He held positions in Chicago, Minne- 
apolis and Omaha before he went to 
Kansas City as assistant wholesale 
sales manager. 
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d. Earl Colvin, Colvin Oil Co., 
Jesup, Ga., was chosen to represent 
Georgia and Florida distributors of 
Atlantic products at the recent sup- 
plier-distributor meeting at At- 
lantic’s Philadelphia headquarters. 


John Stevens, Genoa, Ohio jobber, 
reports that he recently opened a 
three-bay service station in Genoa 
and a new garage building. 


* > * 


G. E. Roberts Oil Co., jobber in 
Sweetwater, Tex., is building new 
buildings and storage following a re- 
cent fire which consumed more than 
50,000 gal. of stock. W. H. Sheridan, 
president, adds that the company, 
under the reconstruction program, 
will take on a complete line of TBA 
products and offer better service. 


+ * + 


Shell of Venezuela, Ltd., end prod- 
uct of the July 1 corporate merger 
of Shell Oil companies operating in 
Venezuela, has named its board of 
directors: I. D, Davidson, president; 
G, C. K. Dunsterville, vice president; 
E. R. C. Beard; E. E. Brancha; D. B. 
Kimball-Cook; J. H. Loudon; W. F. 
©. Mackie; J. Martorano Batt'sti; 
B. Marwell, treasurer; M. J. van der 
Plas; L. Schepers; S. F. G. L. Star- 
renburg; F. J. Stephens and H. Wil- 
kinson. 


Mr. Farr Mr. Sheehan 


Milton J. Farr, superintendent of 
American Oil Co.’s Carteret, N. J., 
marine terminal for the past 20 
years, has been named manager of 
the company’s terminal department, 
headquartered in New York. He 
succeeds W. E. Baker, who resigned. 

Replacing Mr. Farr at the Cateret 
terminal is Timothy A. Sheehan, ZJr., 
assistant superintendent there. Mr. 
Farr joined American in 1919. In 
his new position he will supervise 
the company’s 13 marine term nals 
from Maine to Florida. 

Mr. Sheehan came to American’s 
engineering department in 1934 and 
was named an assistant superinten- 
dent at Carteret five years later. 


A series of OIIC promotions re- 
sulted from a change in district of- 
fice operating structures effective 
Aug. 1. The aim is to strengthen 
the committee’s field organization, 
enable more volunteer oil men to 
participate in the public relations 
program and bring about closer co- 
ordination of area activitiies. 

Two of three new regional super- 
visors to be appointed are: M. Jd. 
Rupp, Denver, senior district repre- 
sentative, Rocky Mounta'n district 
office, and E. E. Robinson, Philadel- 
phia, same capacity, Middle Atlantic 
district office. The central section 
appointee will be announced later. 

Mr. Rupp’s territory embraces the 
Rocky Mountain, Kansas-Oklahoma 
and Gulf-Southwest district offices. 
Mr. Rob:nson has charge of the New 
England, New York-New Jersey, 
Middle Atlantic and Southeast dis- 
trict offices. 

Other OITC promotions and 
changes are: Joseph W. Palmer, 
Denver, promoted to senior district 
representative, Rocky Mountain area, 
succeeding Mr. Rupp; Burton B. 
Thompson, newly-appointed second 
district representative at Denver, 
succeeding Mr. Palmer; David H. 
Mcllvaine, Philadelphia, senior dis- 
trict representative, Middle Atlantic 
district, succeeding Mr. Robinson; A. 
Dunson Dunaway, Atlanta, succeed- 
ing Louis M. Connor, Jr., as district 
representative; and Ben Ames, to 
manager of educational activities at 
the New York headquarters. 
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OU’VE got to have a compressor you can depend on, for a 
fp pert cont that has seen its best days costs you money con- 
stantly in delayed jobs, bad tempers and never-ending repairs. 

A new Westinghouse Air Compressor is the answer to a situa- 
tion like this. Every feature of Westinghouse design is pointed 
toward years of trouble-free service. 

Such Westinghouse exclusives as low oil level protection (the 
compressor will not pump air when oil is below the proper level), 
positive starting unloader (rated motor speed must be attained 
before loading the compressor) and controlled pressure lubrica- 
tion give the positive protection that assures long life. 

See your Westinghouse Air Compressor dealer—he’s listed 
in the classified section of your telephone directory. He’ll rec- 
ommend the Westinghouse model with ample capacity for your 
present air equipment and some to spare for new tools you may 
install. And he’ll always be available to give you prompt service 
if you need it. 


WESTINGHOUSE MODEL 15 HP “Y”’ 
WILL DO THE JOB 


° ‘ 

This new 15 hp Westinghouse “Y™ with 

es 1n Ouse [ la @ a displacement of 68 c.f.m. is large 
enough to handle all your needs. And 

there’s a complete range of smaller 

C O M PAN . § sizes down to 1% hp with 7.4 c.f.m 

They give you the high pressure needed 

INDUSTRIAL PRODUCTS DIVISION WILMERDING, PA. for jobs requiring high pressure, and, 


with the addition of a Westinghouse 
Factory Branch: EMERYVILLE, CALIF. Distributors throughout the United States . . . Consult your Reducing Valve, fixed low pressure for 


Classified Directory. Distributed in Canada by: Canadian Westinghouse Co. Ltd., Hamilton, Ontario. jobs like spraying or polishing 





Mr. Distributor: 


HERE’S THE COMPLETE ANSWER 
TO HOSE SUPPLY PROBLEMS 





IT’S GOODYEAR . . . with every type and con- and trade advertising that really sells 
struction of hose that petroleum marketers hose 


may need or desire .. with the simplified ordering, handling, 


.. with top-quality hose that’s specifically stocking and billing that come from deal- 


designed for long, efficient handling of 
petroleum products 


.. with a proved record of satisfied, repeat 


ing with a single source of supply 


.. with an accepted jobber franchise policy 


that assures you of more profits for less 


users won by long service at low cost trouble. 

Get, the full story on Goodyear’s Jobber 
Program, today. You and your customers will 
be glad you did. Just fill out the coupon for 
the prompt return of complete details on the 
complete answer to hose supply problems. 


.- with unrivalled acceptance in the field 
that has been earned by “The Greatest 
Name in Rubber” 


. . with continuous, hard-hitting, national 


THE GOODYEAR TIRE & RUBBER COMPANY, INC. 
Industrial Products Division 
Akron 16, Ohio 


Please send me full details on your Jobber Program for Hose 
NAME 





FIRM NAME 





STREET ADDRESS. 





CITY. 
Lnicddtianctddenedtinbscsccscsoewscone= 











GOOD, YEAR 


THE GREATEST NAME IN RUBBER 


We think you'll like THE GOODYEAR TELEVISION PLAYHOUSE—every other Sunday—NBC TV Network 








